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has  answered 


inquirers 


#  First  we  analyzed  more  than  one  hun¬ 
dred  thousand  letters  received  asking 
questions  about  canned  foods.  The 
CANNED  FOOD  HANDBOOK 
was  then  published  to  answer  the  37 
questions  asked  most  frequently.*  Over 
401,459  of  these  convenient  HAND¬ 
BOOKS  have  been  mailed  to  date  in 
response  to  requests.  It  is  an  army  of 
printed  salesmen  helping  to  sell  more 
canned  foods! 

*{All  answers  approved  by  the  Council  on 
Foods  of  the  American  Medical  Association) 
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CAMEROX  BUILDS  VACUUM 
CLOSING  MACHINES  FOR  BOTH 
ROUND  AND  SQUARE  CANS 


Resourceful  Canners  are  improving  their  pro¬ 
ducts  and  reducing  costs  through  vacuum 
canning. 

The  machine  shown  above,  the  No.  158 
Vacuum  Closing  Machine  for  round  cans,  has 
a  pre-clinching  device,  for  sealing  liquid  pro¬ 
ducts  without  spill. 
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cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office,  Baltimore,  Md.,  under  Act  of 
March  3rd,  1879. 
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■  Whatever  your  problem,  Continental,  with  its 
tremendous  resources,  offers  every  facility  for 
greater  service  .  .  .  cans  of  highest  quality,  plain 
or  enamel-lined,  the  result  of  33  years  of  long  and 
intensive  development  and  research — aid  in  all 
canning  problems  thru  progressive  research — 
many  different  styles,  sizes  and  speeds  of  efficient 
closing  machines — and  unusually  prompt  ship¬ 


ments  from  modern  plants  conveniently  located 
from  Coast  to  Coast. 

Looking  after  your  interests  is  a  group  of  men 
long  experienced  in  the  Industry,  well  prepared  to 
give  you  sound,  practical  advice  and  assistance. 

When  you  have  a  problem — write,  phone  or  wire 
Continental.  We’ll  come  to  your  aid  immediately. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO  •  MONTREAL  •  TORONTO 


HAVANA 
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EDITORIALS 


The  AMERICAN  WAY — The  celebration  of  George 
Washington’s  birthday  this  week  brought 
forcibly  to  mind  the  difficulties  he  faced  to  bring 
into  existence  the  nation  we  now  enjoy.  Had  he  not 
been  a  Super-Super  man  he  could  never  have  brought 
our  revolution  to  the  point  where  England  was  forced 
to  grant  us  freedom;  for  he  was  pestered  by 
“defeatists”  of  every  kind,  including  the  politicians  of 
that  early  day,  and  the  Congress ;  beset  and  interfered 
with  in  every  way  that  pessimists  could  devise.  He 
fought  a  lone  hand,  so  far  as  the  people  of  this  country 
are  concerned,  but  was  encouraged  by  that  splendid 
young  French  nobleman,  Lafayette.  Washington  knew 
he  was  right,  and  he  won. 

President  Lincoln  was  driven  to  the  verge  of  suicide 
by  the  croakings  of  those  who  should  have  been  his 
staunch  supporters,  with  the  predictions  that  it  could 
not  be  done,  even  to  worse  than  insubordination,  actual 
traitorous  conduct  of  some  of  the  ranking  officers  upon 
whom  he  had  to  depend.  But  he,  like  Washington, 
knew  that  he  had  to  convince  them  against  their  wills — 
and  the  country  with  them — and  he  won  out  at  the  cost 
of  his  life.  Meantime  Generals  Lee  and  Jackson  were 
facing  the  same  sort  of  stubborn  objection,  and  insubor¬ 
dination,  from  their  officers  and  men.  And  you  can  take 
this  same  treatment  through  all  our  public  affairs,  the 
defeatists  being  vocal  to  an  almost  deafening  extent. 
It  seems  to  be  the  American  way. 

And  so  it  is  with  the  Canned  Pea  Cooperative  set  up 
to  help  the  situation,  with  more  wagging  their  heads 
and  saying  it  won’t  work,  than  are  putting  their 
shoulders  to  the  movement  to  make  it  work.  And  now 
comes  the  Com  Canners  Service  Bureau,  set  up  after 
full  consideration  and  the  best  thought  of  the  best  men 
in  that  industry,  and  ready  to  function  now.  Croak 
the  Ravens :  “it  won’t  work.  The  only  thing  to  do  is  to 
cut  the  acreage  in  half,  pack  half  as  much,  and  the 
’narket  will  come  out  of  its  own  accord.”  Sounds  like 
■:ome  of  the  “Cons”  we  quoted  in  last  week’s  issue ;  but 
tbout  them  there  is  this  one  very  distinct  difference: 

■  ven  where  the  writer  felt  sure  it  would  not  work,  he 
hoped  it  would,  and  could  foresee  great  benefits  from  it, 
f  it  only  could  be  done!  In  fact  they  offered  to  co¬ 
operate  by  sending  their  sales  reports ! 

Well,  we  are  waiting  for  them,  and  from  all  other 
‘anners.  This  is  the  only  invite  you  will  ever  get.  If 
you  do  not  begin  under  your  own  power  you  will  never 
^et  here.  This  need  not  add  one  more  report  to  the 
many  you  are  asked  for.  If  you  are  reporting  your 
sales  to  any  of  these  industry  efforts,  why  not  send  us 
a  copy?  The  managers  of  these  movements  would 
certainly  not  object,  for  it  is  all  in  favor  of  the  good 


cause.  If  we  thought  that  our  request  or  effort  would 
interfere  with  any  of  theirs,  in  the  very  slightest,  we 
would  withdraw.  We  want  to  see  them  succeed  100 
per  cent.  Our  Price  Bureau,  however,  will  cover  a  very 
much  wider  field,  both  in  items  and  in  territory,  and 
will  in  no  way  conflict.  An  immense  number  of  canners 
have  consented  to  co-operate  by  sending  their  sales 
reports,  but  are  wondering  when  to  begin.  Well,  we 
say  again:  RIGHT  NOW!  We  want  the  reports  at 
once,  so  as  to  make  this,  what  we  confidently  believe  will 
turn  out  to  be,  the  most  helpful  thing  that  has  ever 
been  done  for  the  canners.  Before  you  bury  it  as  a 
failure,  give  it  a  good  trial.  But  you  will  have  to  learn 
how  to  use  the  sales  reports ;  to  study  them,  and  how  to 
apply  them  to  your  own,  individual  case.  And  for 
Heaven’s  sake  don’t  start  with  a  doubt  in  your  mind. 
The  canners  who  will  report  to  us  will  give  us  the  truth, 
and  their  reports  can  be  taken  unreservedly  as  such. 

One  of  the  great  weapons,  if  not  the  greatest,  used 
by  the  chiselers  to  beat  down  your  prices,  is  their  claim 
that  the  prices  mentioned  as  gotten  by  some  other 
canner,  or  published  in  our  Price  Bureau,  are  lies.  That 
is  their  stock  in  trade.  You  know  it  for  you  have  been 
lied  about,  or  called  a  liar,  with  all  the  rest,  and  you 
know  that  is  not  right.  This  Price  Bureau  will  do  more 
to  nail  the  liars  who  call  you  a  liar  than  all  else,  as  we 
see  it.  As  we  have  before  explained:  be  at  least  as 
good  a  business  man  as  the  backwoods  farmer  who 
consults  the  quoted  prices,  and  makes  the  intending 
buyer  pay  them,  or  better,  or  go  without  the  goods.  As 
one  writer  said  last  week,  what  this  industry  needs  is 
more  canners  who  can  say  NO  to  the  price  cutters. 

THE  PRICE  BUREAU  IS  OPEN.  SEND  IN  YOUR 
SALES  REPORTS. 

BETTER  THAN  BONDS  —  One  of  the  sore  spots, 
among  small  canners  at  least,  is  the  canner  who  does 
not  pay  his  growers,  and  can  accordingly  sell  goods  at 
prices  lower  than  other  canners.  We  have  heard  it 
said  that  some  canners  have  been  able  to  go  three  years 
without  paying  their  growers.  It  is  unbelievable.  Yet 
some  of  the  States  have  passed  laws  requiring  the 
canners  to  furnish  bonds  to  pay  the  growers.  New  York 
State  notably,  and  that  sort  of  Bonding  is  growing,  and 
is  very  much  in  the  minds  of  canners  generally.  There 
can  be  no  argument  against  the  duty  of  paying  the 
growers ;  but  it  seems  to  us  that  Wisconsin  is  preparing 
to  take  a  wise  course.  In  the  bulletin  of  the  Wisconsin 
Canners  Association,  February  16th,  1939,  we  read: 

Bill  146,S  relating  to  cannery  licenses  was  intro¬ 
duced  today  by  Senator  Jesse  M.  Peters,  read  first 

and  second  times  and  referred  to  the  Senate  Com¬ 
mittee  on  Agriculture  and  Labor.  The  bill  would 


6 


THE  CANNING  TRADE 


February  27, 19S9 


create  a  new  subsection  to  Sec.  97.05  of  the 
statutes  reading  as  follows : 

“(a)  Application  for  license  to  operate  a  cannery 
of  farm  produce,  or  for  renewal  of  such  license, 
shall  be  filed  with  the  department  on  or  before  the 
first  day  of  March,  for  the  license  year  beginning 
on  the  first  day  of  April  next  following.  Such 
license  shall  expire  on  the  thirty-first  day  of  March 
next  following  the  date  of  issue  and  may  be 
renewed,  without  inspection  of  the  premises,  upon 
the  payment  of  twenty-five  dollars  to  the  depart¬ 
ment,  subject  to  the  provisions  of  paragraph  (b) 
of  this  subsection. 

“  (b)  No  permit  or  license  to  operate  a  cannery  of 
farm  produce  shall  be  issued  or  granted  unless 
the  applicant  shall  satisfy  the  department  of  his 
financial  responsibility  to  meet  obligations  to 
growers.  No  such  license  shall  be  renewed  unless 
the  licensee  shall  certify  that  all  growers  who  have 
supplied  farm  produce  to  the  licensee  have  been 
paid  therefor  in  full.  Growers  shall  not  be  deemed 
to  have  been  paid  in  full  unless  they  shall  have 
been  paid  in  cash  the  fair  market  value  of  the 
produce.  Provided,  however,  that  the  department 
may  renew  the  license  of  a  licensee  whose  growers 
have  not  been  paid  in  full,  if  the  licensee  shall  post 
with  the  department  a  surety  bond,  in  such  form 
and  amount  as  the  department  may  prescribe,  con¬ 
ditioned  upon  payment  in  full  to  such  growers 
within  such  length  of  time  as  the  department  shall 
determine  to  be  reasonable.  The  department  may 
determine  an  applicant  to  be  a  successor  to  a 
licensee  if  a  substantial  portion  of  the  ownership, 
management  or  control  of  the  applicant’s  business 
is  vested  in  the  same  person  or  persons  who  owned, 
managed  or  controlled  a  substantial  portion  of  the 
business  of  such  licensee.  No  permit  or  license  to 
operate  a  cannery  of  farm  produce  shall  be  issued 
or  granted  to  such  successor  except  upon  the  con¬ 
ditions  that  would  be  applicable  to  the  renewal  of 
the  predecessor’s  license.” 

MOST  PRODUCTS  EXEMPTED— You  will  note  else¬ 
where  in  this  issue  that  the  Food  and  Drug  Adminis¬ 
tration  has  exempted  most  straight  canned  fruits  and 
vegetables  from  the  requirement  that  their  labels  bear 
statements  of  their  ingredients.  Milk  and  fish  also  are 
exempted.  Definitions  of  standards  will  be  adopted, 
but  that  will  take  a  long  time,  and  there  is  so  much 
work  to  this  that  we  seriously  doubt  if  straight  canned 
foods — and  by  that  we  mean  canned  foods  which  are 
not  mixtures — will  ever  be  required  to  carry  on  the 
label  any  statement  of  contents,  other  than  weight  or 
count.  The  Authorities  get  rid  of  a  mass  of  work 
in  assigning  such  canned  fruits  and  vegetables  to  a 
position  of  “standard”  in  the  sense  that  they  are  nor¬ 
mal.  Canned  Tomatoes,  for  instance,  are  merely 
tomatoes  with  salt  or  sugar ;  canned  corn  in  the  same 
way  and  so  on  down  through  the  great  mass  of  canned 
foods,  because  the  specialties  are  numerous  but  not 
as  great  in  production  as  these  others.  There  are 
enough  standards  to  be  determined  without  including 
the  “naturals.” 


ACREAGE  REPORTS — We  are  approaching  the 
time  when  reports  will  begin  to  appear  on  the  “prob¬ 
able  acreages”  of  standard  canning  crops,  and  other 
canners  will  study  them  as  a  guide  for  their  own 
actions,  in  the  way  of  planting,  and  preparation  for 
canning  in  1939.  That  is  as  it  should  be,  but  these 
early  reports  are  always  poor  dependence,  at  best. 

A  canner  is  approached  and  asked  what  are  his  inten¬ 
tions  as  regards  the  extent  of  acreage  this  season,  and 
he  replies,  generally  off-hand,  “about  the  same  as  last 
year.”  Right  now  many  of  them  do  not  know,  as  a 
fact,  whether  or  not  they  will  or  can  contract  any 
acreage;  and  most  of  them  are  deeply  uncertain  as 
to  what  amount  they  should  attempt.  They  want  to 
see  the  condition  of  the  spot  canned  foods  market 
before  deciding.  It  is  farthest  from  our  desire  to  be 
the  sort  of  pessimist  we  refer  to  at  the  beginning  of 
this  editorial,  but  it  does  seem  to  us  that  it  might  be 
well  to  eliminate  these  “intentions  to  plant,”  and  wait 
until  the  actual  acreage  has  been  planted,  and  it  is  too 
late  to  change  materially. 

The  Secretary  of  the  Wisconsin  Canners  advises 
the  members  as  follows: 

“It  has  been  suggested  that  we  call  attention 
again  this  year  to  the  B.  A.  E.  questionnaires  as 
to  intended  pea  acreage  for  the  canning  season. 

If  the  report  based  on  the  information  supplied 
through  these  questionnaires  shows  a  large  reduc¬ 
tion,  it  may  have  the  effect  of  encouraging  some 
to  increase  acreage.  A  reply  indicating  that  your 
acreage  plans  are  still  indefinite  may  be  the  best 
answer.” 

What  difference  does  it  make  what  acreage  you  have 
out  if  you  have  not  the  “guts”  to  turn  off  the  yield 
when  you  have  reached  the  early  goal  you  set  when 
you  decided  upon  the  acreage?  And  you  most  cer¬ 
tainly  did  not  have  any  “guts”  during  1938,  or  you 
would  not  have  permitted  the  abundant  yields  to 
swamp  your  warehouses.  Not  that  it  made  any  dif¬ 
ference,  since  some  who  cannot  be  so  charged,  have 
not  found  the  market  prices  any  better — tomato 
canners  for  instance.  The  trouble  is  deeper. 

• 

CONVENTION  DATES 

MARCH  1-2,  1939 — Virginia  Canners,  Annual  Meeting,  Hotel 
Roanoke,  Roanoke,  Va. 

MARCH  2-4,  1939 — Canners  League  of  California,  Annual 
Meeting,  Hotel  Del  Monte,  Del  Monte,  Calif. 

MARCH  9-10,  1939 — New  York  State  Canners,  Annual  Exten¬ 
sion  School,  New  York  State  College  of  Agriculture,  Geneva, 
New  York. 

MARCH  15-17,  1939 — Wisconsin  Canners  Short  Course,  Madi¬ 
son,  Wis. 

APRIL  13-14,  1939 — Tri-State  Packers’  Association,  Spring 
Meeting,  Lord  Baltimore  Hotel,  Baltimore. 

THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning/’ 

New  6th  Edition 

PubUshtd  by  THE  CANNING  TRADE. 


^ebruary  27, 1939 
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Foods  Listed  (or  Standardization 


A  CTING  under  the  authority  of  the  new  Federal 
/A  Food,  Drug,  and  Cosmetic  Act,  Secretary  of 
/  \  Agriculture,  Henry  A.  Wallace,  February  ISth, 

designated  a  list  of  food  products  having  common  or 
usual  names  and  declared  them  exempt,  for  the  time 
being  from  the  requirements  that  their  labels  bear 
statements  of  their  ingredients.  The  period  of  exemp¬ 
tion  is  set  at  two  years  to  permit  the  formulation  of 
definitions  and  standards  of  identity  for  these  products. 

With  the  formal  order,  the  Secretary  issued  a  state¬ 
ment  calling  attention  to  the  applicable  requirements 
of  the  law  which  authorize  the  establishment  of  defini¬ 
tions  and  standards  of  identity  for  food  products,  and 
permit  exemptions  from  the  requirement  that  their 
ingredients  be  declared  upon  the  labels  for  a  reasonable 
time  during  the  formulation  of  such  standards. 

The  texts  of  the  formal  order  and  of  the  Secretary’s 
statement  follow: 

DESIGNATION  OF  FOOD  HAVING  COMMON 
OR  USUAL  NAMES  AS  PROVIDED  IN  SECTION 
902  (a)  OF  THE  FEDERAL  FOOD,  DRUG,  AND 
COSMETIC  ACT,  AND  EXEMPTION  OF  SUCH 
FOOD  FROM  THE  REQUIREMENTS  OF 
CLAUSE  (2)  OF  SECTION  403  (i)  OF  THE 
ACT  FOR  A  REASONABLE  TIME  TO  PERMIT 
THE  FORMULATION,  PROMULGATION,  AND 
EFFECTIVE  APPLICATION  OF  DEFINITIONS 
AND  STANDARDS  OF  IDENTITY  THEREFOR. 

In  conformity  with  subsection  (a)  (2)  of  section  902 
of  the  Federal  Food,  Drug  and  Cosmetic  Act  (52  Stat. 
1040  et  seq. ;  21  U.  S.  C.  301  et  seq.),  the  following 
foods  having  common  or  usual  names  are  hereby  desig¬ 
nated  and  exempted  from  the  requirements  of  clause 
(2)  of  section  403  (i)  of  the  Act  for  a  period  of  two 
years  from  the  date  hereof  to  permit  the  formulation, 
promulgation,  and  effective  application  of  definitions 
and  standards  of  identity  therefor  as  provided  by 
section  401  of  the  Act: 

WHITE  BREAD ;  WHOLE  WHEAT  BREAD ;  MILK 
BREAD;  RAISIN  BREAD. 

EVAPORATED  MILK;  SWEETENED  CON¬ 
DENSED  MILK;  MALTED  MILK. 

UNMIXED,  IMMATURE  CANNED  VEGETABLES, 
properly  prepared  and  with  water  not  in  excess  of  the 
amount  necessary  for  proper  processing,  with  or  with¬ 
out  added  salt  or  sugar  or  both,  but  with  no  other 
udded  substance. 

UNMIXED  CANNED  FRUITS,  properly  prepared 
and  in  sugar  solution  of  not  less  than  20°  Brix,  not  in 
excess  of  the  amount  necessary  for  proper  processing, 
but  with  no  other  added  substance. 

CANNED  OYSTERS;  CANNED  CLAMS;  CANNED 
SHRIMP  (DRY  AND  WET  PACK) ;  CANNED  FISH 
ROE. 

SAUERKRAUT;  OLIVES  IN  BRINE. 

CHEESES;  OLEOMARGARINE;  MAYONNAISE 
DRESSING. 


'  FRUIT  PRESERVES. 

SWEET  CHOCOLATE;  SWEET  MILK  CHO¬ 
COLATE. 

LEMON  EXTRACT;  ORANGE  EXTRACT; 
VANILLA  EXTRACT. 

The  exemption  herein  provided  for  any  food  may  be 
revoked  at  any  time  upon  publication  of  notice  of  revo¬ 
cation  in  the  Federal  Register.  Such  revocation  shall 
become  effective  on  the  ninetieth  day  after  publication 
of  the  notice  unless  a  later  day  is  specified  therein. 

STATEMENT  OF  THE  SECRETARY  OF  AGRICUL¬ 
TURE  IN  REFERENCE  TO  THE  ANNOUNCEMENT 

OF  FOODS  HAVING  COMMON  OR  USUAL  NAMES  AS 

PROVIDED  IN  SECTION  902  (a)  OF  THE  FEDERAL 

FOOD,  DRUG,  AND  COSMETIC  ACT. 

Section  401  of  the  Food,  Drug,  and  Cosmetic  Act  authorizes 
the  Secretary  of  Agriculture  to  promulgate  regulations  fixing 
and  establishing  for  any  food,  under  its  common  or  usual  name 
so  far  as  practicable,  a  reasonable  definition  and  standard  of 
identity,  whenever  in  the  judgment  of  the  Secretary  such  action 
will  promote  honesty  and  fair  dealing  in  the  interest  of 
consumers. 

Section  403  (i)  of  the  statute  defines  a  food  as  misbranded  if 
it  has  not  been  so  standardized  “unless  its  label  bears  ***  in  case 
it  is  fabricated  from  two  or  more  ingredients,  the  common  or 
usual  name  of  each  such  ingredient;  except  that  spices,  flavor¬ 
ings,  and  colorings,  other  than  those  sold  as  such,  mav  be 
designated  as  spices,  flavorings,  and  colorings  without  naming 
each.” 

Section  902  (a)  (2)  of  the  Act  authorizes  the  Secretary  to 
designate  prior  to  the  effective  date  of  the  Act  food  having 
common  or  usual  names  and  exempt  such  food  from  the  require¬ 
ments  of  clause  (2)  of  section  403  (i)  for  a  reasonable  time  to 
permit  the  formulation,  promulgation,  and  effective  application 
of  definitions  and  standards  of  identity  therefor  as  provided  by 
section  401. 

It  is  obvious  that  the  purpose  of  the  Congress  in  establishing 
requirements  for  the  declai’ation  of  ingredients  on  food  products 
was  to  insure  that  the  consumer  could  have  knowledge  of  what 
was  being  purchased.  In  the  case  of  fabricated  foods  dis¬ 
closure  of  ingredients  is  required  except  in  those  instances 
where  definitions  and  standards  of  identity  exist.  Even  in  such 
instances  optional  ingredients  may  be  required  to  be  declared 
when  that  will  promote  consumer  interest.  The  published 
definitions  and  standards,  with  label  declaration  of  optional  in¬ 
gredients  make  it  possible  for  the  consumer  to  ascertain  the 
composition  of  the  article  when  sold  under  its  defined  name. 

In  recognition,  however,  of  the  fact  that  the  formulation  of 
definitions  and  standards  is  a  time-consuming  task,  the  Secretary 
is  authorized  by  the  statute  to  exempt  certain  foods,  which  are 
fabricated  from  two  or  more  ingredients  and  which  have  com¬ 
mon  or  usual  names,  from  the  requirement  of  ingredient 
declaration  for  a  reasonable  time  to  permit  the  formulation  of 
definitions  and  standards.  On  December  22,  1938,  the  Secretary 
issued  an  announcement  inviting  suggestions  as  to  food  which 
should  be  exempted  from  the  requirements  of  section  403  (i) 
(2).  In  response  to  this  request  communications  were  received 
from  the  food  industry  listing  for  exemption  practically  every 
food  product  now  on  the  market. 

To  approach  a  determination  of  what  fabricated  food  products 
shall  be  exempted  for  a  reasonable  time  under  the  authority  of 
section  902  (a)  (2)  the  Department  has  taken  cognizance  of 
the  fact  that,  in  the  case  of  certain  classes  of  foods,  there  is  a 
common  understanding  on  the  part  of  the  consumer  of  their 
composition  if  the  products  are  sold  under  their  common  or 
usual  name.  This  is  true  in  the  case  of  many  canned  vegetable 
products  in  which  the  consumer  is  fully  aware  that  the  only 
addition  to  the  vegetable  itself  is  an  amount  of  water  necessary 
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Morral  Brothers  1939  Convention  Exhibit.  Vital  parts  of  the  Morral  Double  Husker  and  the  Morral  Cutter  were  shown  and  explained  by  W.  W.  Morral  and 
S.  E.  Morral  in  attendance. 


PROGRAM  OF  THE  THIRTIETH  ANNUAL 
MEETING  OF  THE  VIRGINIA 
CANNERS’  ASSOCIATION 

March  lst-2nd.  1939,  Hotel  Roanoke,  Roanoke,  Va. 

WEDNESDAY  AFTERNOON,  MARCH  1,  1939 

3:00  P.  M. — Meeting  of  Board  of  Directors. 

3:30  P.  M. — Opening  Session  for  All,  and  All  Virginia  Canners 
Should  be  Present  at  this  Time. 

Invocation — H.  N.  Whitten,  Lowry,  Va. 

President’s  Report. 

Secretary-Treasurer’s  Report. 

Announcement  of  Committees. 

Registration  and  Payment  of  Dues. 

4:15  P.  M. — Address — S.  H.  Champlin,  Specialist,  Research 
Dept.  The  Heekin  Can  Co.,  Cincinnati,  Ohio, 
Comparing  Virginia,  Indiana  and  Ozarks 
Packs. 

7:00  P.  M. — Banquet — Hotel  Roanoke,  Roanoke,  Va. 

Address  of  Welcome — D.  R.  Price,  Roanoke,  Va. 

Response — L.  D.  Johnson,  Bedford,  Va. 

Master  of  Ceremonies — Joe  Davidson,  Bedford,  Va. 

Guest  Speaker — W.  W.  Coxe,  General  Counsel 
N.  &  W.  R.  R.,  Roanoke,  Virginia. 

Music — Mundy  String  Band. 

THURSDAY  MORNING,  MARCH  2,  1939 

10:00  A.  M. — Meeting  Called  to  Order — C.  D.  Price,  Presiding. 

10:30  A.  M. — Address — Mr.  Otto  Lowe,  Secretary  Eastern 
Shore  of  Virginia  Packers’  Association,  Cape 
Charles,  Va. 

11:00  A.  M. — Address — Frank  M.  Shook,  Secretary  Tri-State 
Association,  Easton,  Md. 

11:30  A.  M. — Address — Wm.  A.  Free,  Ex.  Secretary  Penn¬ 
sylvania  Canners’  Association,  York,  Pa. 

12:00  M.  — Address — J.  W.  Holmquist,  Research  Department 
Continental  Can  Company. 

1:00  P.  M. — Luncheon — Hotel  Roanoke. 

2:00  P.  M.— DISCUSSION  PERIOD 
B.  R.  Ikenberry,  Leader 

At  this  time  all  Canners  will  be  given  an  opportunity  to  bring 

up  and  discuss  any  questions  of  interest  to  Virginia  Canners. 

Report  of  Auditing  Committee. 

Report  of  Resolutions  Committee. 

Report  of  Nominating  Committee. 

Election  of  Officers. 

Adjournment. 


for  proper  processing,  and  salt  or  sugar  for  seasoning.  They 
are  included  in  the  exempt  list  in  the  expectation  that  formal 
standards  for  these  products  will  be  set  up  within  the  two  year 
period.  There  are  other  food  products,  the  composition  of  which 
is  less  universally  known,  which  are  now  in  course  of  considera¬ 
tion  by  the  Department  for  early  standardization  under  section 
401  of  the  Act.  Should  it  develop  in  the  course  of  the  two-year 
period  that  deception  of  consumers  is  occurring  through  the 
retention  of  any  food  product  on  this  list,  the  list  may  be 
revoked  in  whole  or  in  part  on  proper  notice. 

The  inclusion  of  products  in  the  list  authorized  by  section 
902  (a)  (2)  exempts  them  for  the  time  being  from  a  declaration 
of  each  ingredient  as  required  by  section  403  (i),  but  in  no 
wise  exempts  such  products  from  the  requirement  under  section 
403  (k)  that  their  labeling  state  the  presence  of  any  artificial 
flavoring,  artificial  coloring,  or  chemical  preservative. 


STOKELY  ACQUIRES  HONOR  BRAND 

STOKELY  BROTHERS  &  COMPANY,  INC.,  wishes  to  an¬ 
nounce  it  has  taken  over  complete  management  of  Honor 
Brand  Frosted  Foods  Corporation,  with  an  option  to  acquire  all 
outstanding  stock  of  Honor  Brand  not  presently  owned  by 
Stokely  Brothers  &  Company,  Inc. 

Honor  Brand,  the  country’s  second  largest  Frosted  Food  dis¬ 
tributor,  was  founded  by  Mr.  Max  Waterman,  who  has  been 
engaged  in  the  fresh  fruit  and  produce  business  in  New  York 
for  about  forty-three  years,  under  the  name  of  Waterman  & 
Company. 

Mr.  Waterman  decided  to  withdraw  from  the  management  of 
Honor  Brand  so  that  he  might  devote  more  time  to  Waterman  & 
Company  and  his  other  interests.  Waterman  &  Company  will 
continue  as  distributor  for  Honor  Brand  Frosted  Foods  Corpora¬ 
tion  to  the  wholesale  and  institutional  trade  in  the  greater  New 
York  area,  having  been  a  distributor  of  Honor  Brand  since  the 
inception  of  the  business. 

We  are  also  very  pleased  to  announce  that  Mr.  E.  J.  White 
has  joined  Honor  Brand  as  President  and  General  Manager. 
“Ed”  White  is  a  native  of  Washington  State.  In  the  earliest 
stages  of  Frozen  Foods  he  became  convinced  of  their  great 
future,  and  from  then  on  kept  in  closest  touch  with  every  phase 
of  freezing  and  marketing.  He  is  now  recognized  as  an  authority 
on  Frozen  Foods. 

It  is  anticipated  that  the  headquarters  of  the  Honor  Brand 
Frosted  Foods  Corporation  will  shortly  be  moved  to  Indianapolis 
where  Honor  Brand’s  personnel  will  have  the  advice  and  co¬ 
operation  of  the  Stokely  merchandising  and  advertising 
organization. 
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By  our  special  process  of  fabrica¬ 
tion  we  build  metal  tanks  especially 
selected  for  your  foods,  free  of  con¬ 
tamination,  which  heretofor  has  prov¬ 
en  detrimental  to  the  food  value.  Met¬ 
als  successfully  used  are  Nickel- 
Stainless  Steel  and  MoneL 

The  choice  of  special  coils  for  spec¬ 
ial  foods  of  a  capacity  weU  balanced 
to  fit  the  tanks  or  vats  which  you  use 
is  a  serious  engineering  problem. 
Consult  our  experts  regarding  it.  Coils 
of  any  metal,  ore  electric  welded  and 
fitted  with  drain  plugs  to  prevent 
freezing.  Write  Beriin  Chapman 
Company.  Berlin,  Wiscoimn. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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The  American  Can  Company  announces  the  ap¬ 
pointments  of  Mr.  Leonard  D.  Jenkins  as  Assis¬ 
tant  to  the  General  Manager  of  Sales,  Packers  Cans, 
with  headquarters  at  the  New  York  Office,  and  Mr. 
H.  H.  Howry  as  District  Sales  Manager,  Packers 
Cans,  with  headquarters  at  Baltimore.  Both  Mr. 
Jenkins  and  Mr.  Howry  bring  to  their  new  posts  the 
experience  of  many  years  in  the  American  Can 
Company  organization. 

Mr.  Jenkins  recently  celebrated  twenty-five  years 
of  service  with  the  Company.  During  this  time  he 
held  numerous  positions  at  the  Maryland  factory 
and  in  1920  was  transferred  to  the  Packers  Cans 
Sales  Department.  In  1936,  he  was  appointed  Dis¬ 
trict  Sales  Manager,  the  position  he  held  up  to  the 
present  appointment. 

Mr.  Howry  joined  the  Company  in  1919  and  was 
one  of  the  original  members  of  the  Research  Depart¬ 
ment  which  was  formed  at  Maywood  in  1921.  Later, 
he  was  transferred  to  the  Sales  Department  at  New 
Orleans  and  in  1931  was  appointed  Assistant  Sales 
Manager  of  the  Gulf  Division  of  the  American  Can 
Company.  When  the  American  Can  Company  South¬ 
ern  was  formed,  Mr.  Howry  was  made  Assistant 
Sales  Manager,  the  position  he  occupied  until  the 
recent  change. 


H.  H.  HOWRY 
Comes  to  Baltimore 


LEONARD  D.  JENKINS 
Coes  to  New  York 


MRS.  RUTH  ELIZABETH  BATES,  wife  of  Herbert  B.  Bates,  owner 
of  the  Bates  Canning  Company,  Hartville,  Ohio,  died  on  Febru¬ 
ary  13th  at  Mercy  Hospital,  Canton,  Ohio.  She  was  48  years 
old.  Mrs.  Bates  was  a  graduate  of  Ohio  State  University  in 
Arts  and  Science  and  taught  languages  in  the  Indianola  High 
School,  Columbus,  Ohio.  During  the  canning  season  she  took 
an  active  interest  in  the  cannery  office  and  had  many  friends 
within  the  industry.  Besides  her  husband  she  leaves  a  son, 
Richard,  19,  a  daughter.  Mavis,  17,  and  three  sisters,  Mrs. 
Iva  Jane  Sutton,  Mrs.  Coral  Snider  and  Miss  Amy  Pflager,  all 
of  Columbus. 


CANNING  MACHINERY  AND  SUPPLIES  ASSOCIATION  has  written 
every  listed  canner  over  the  signature  of  its  President,  W.  E. 
Nicholoy  (Scott  Viner  Co.),  urging  the  furtherance  of  the 
“A  Can  a  Day  Will  Do  It”  slogan,  feature  of  the  recent  Conven¬ 
tion.  The  C.  M.  S.  A.  pledged  “that  every  employee  of  members 
of  our  Association  would  preach  the  wholesomeness,  economy 
and  convenience  of  canned  foods  to  all  his  intimates.” 

The  Association  now  asks  the  canner’s  cooperation:  “We  urge 
you  to  join  us  in  this  campaign  to  make  your  own  families,  the 
growers,  your  employees,  your  friends,  retailers  and  wholesalers, 
users  of  more  canned  foods.  Our  slogan,  ‘A  Can  a  Day  Will 
Do  It’  is  a  challenge  to  each  and  every  member  of  this  industry 
to  be  a  salesman  not  only  of  the  canned  foods  of  his  particular 
locality,  but  for  all  canned  foods,  each  and  every  day.”  Keep 
the  ball  rolling. 


ALASKA  packer’s  ASSOCIATION,  San  Francisco,  Calif.,  packers 
of  salmon,  reports  a  net  loss  of  $719,962  from  operations  during 
1938.  After  credits  including  profits  on  securities  sold  and 
based  on  actual  cost,  and  other  items,  there  was  a  net  loss  of 
$521,520,  deducted  from  surplus,  as  against  $362,386  added  to 
surplus  at  the  end  of  1937.  A  pack  of  692,303  cases  was  made 
against  a  pack  of  772,659  the  previous  year,  the  falling  off  being 
due  to  labor  troubles,  according  to  President  William  Timson. 


DICK  wentzeler,  accompanied  by  Mrs.  Wentzler,  were  recent 
visitors  at  San  Francisco,  Calif.,  from  Canton,  Ohio,  where 
Mr.  Wentzeler  is  a  leading  grocer.  It  was  their  first  visit  here 
and  they  were  lavish  in  their  praise  of  the  climate  and  the 
Golden  Gate  International  Exposition. 


THE  GEO.  w.  GODDARD  COMPANY,  of  Ogden,  Utah,  has  been 
appointed  exclusive  representatives  of  The  United  Company 
in  the  sale  of  Tuc  Huskers,  Tuc  Cutters,  Tuc  Accessory  Equip¬ 
ment  and  Tuc-Wisconsin  Corn  Cleaning  Machines  in  the  States 
of  Colorado,  Idaho,  Montana,  Utah  and  Wyoming.  While  com¬ 
munications  concerning  these  machines  and  about  the  Tuc 
Method  of  Canning  Whole-grain  Corn  may  be  directed  either 
to  The  United  Company  or  to  The  Geo.  W.  Goddard  Company, 
the  latter  is  fully  equipped  to  furnish  upon  request  the  required 
information  and  service  for  and  in  this  specified  territory. 


SYCAMORE  PRESERVE  WORKS,  Sycamore,  Illinois,  on  February 
6th  filed  a  petition  in  the  U.  S.  District  Court  of  Chicago  seek¬ 
ing  a  reorganization  of  the  company. 


EXPORTS  of  dried,  canned  and  fresh  fruit  from  San  Francisco, 
Calif.,  during  1938  amounted  to  456,607  tons,  or  107,837  tons 
more  than  during  the  preceding  year.  The  valuation  is  esti¬ 
mated  at  $46,400,768.  Dried  fruit  shipments  jumped  in  value 
from  $18,614,921  in  1937  to  $25,319,195  in  1938,  with  a  gain  in 
tonnage  of  about  45,000  tons.  Canned  fruit  shipments  were 
valued  at  $15,994,314,  or  $1,305,654  better  than  the  previous 
year.  Fresh  fruit  shipments  reached  a  value  of  $5,087,259. 
Canned  fruit  was  in  third  place  in  exports,  being  led  only  by 
bulk  oil  and  dried  fruits. 


EMPTY  ENVELOPES  AND  LABELS  piled  five  feet  high  and  approxi¬ 
mately  twenty  feet  long  was  the  result  of  the  recent  Phillips 
Delicious  (Phillips  Packing  Co.,  Cambridge,  Md.)  Benrus  Watch 
Contest,  every  entry  of  which  was  answered  by  mail.  Beginning 
March  4th  and  continuing  for  three  months  is  the  new  $6,500.00 
mystery  control  Radio  Contest  on  Phillips  Delicious  Foods; 
which  is  expected  to  arouse  even  more  enthusiasm.  ‘ 

• 

c.  c.  MOOREHEAD  and  Carl  T.  Brayton  are  promoting  a  co¬ 
operative  cannery  planned  for  Escalon,  Calif.  •  ' 


MRS.  JACK  FAAS,  wife  of  the  General  Manager  of  the  Oostburg 
(WTs.)  Canning  Company,  died  February  18th  after  a  lingering 
illness.  Burial  was  on  Tuesday,  February  21st,  at  Wildwood 
Cemetery  at  Sheboygan,  Wis.  , 
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PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  and  C 


omnnission 


(3cinne^  cin^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  C.  S.  A. 


NEW  IMPROVED  BASKET 

will  last  a  season  or  more  longer 

At  No  Extra  Cost 

Write  for  Samples  and  ‘Prices 

RIVERSIDE  MANUFACTURING  CO. 


HAMILTON 

Steam  Jacketed 

KETTLES 

all  styles,  any  size  -  made  in 
Stainless  Steel,  Pure  Nickel, 
Monel,  Copper,  Aluminum. 
Nationally  known  for  their 
quality  of  materials,  con¬ 
struction  and  performance. 
Built  by  an  organization,  that 
has  made  kettles  for  more 
than  66  years. 


MURFREESBORO, 


mer 


Ideal  V 

Him 


NORTH  CAROLINA  |  HAMILTON  KETTLE  WORKS  CO.,  Hamilton,  Ohio 


The  Feed  er  That  S  aves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  Capacity  oF  the  Viner 

IDhihibidcA .  t 


%  Can  be  installed 
on  any  viner.  Every¬ 
thing  needed  for  a 
complete  installa¬ 
tion  is  furnished. 


EJAMACHEK  Viner  Feeders  with  Distri- 
*  ■  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
forksful  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 

This  steady,  even  feeding  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 


FRANK  HAMACHEK  MACHINE  CO. 

M  anil  f  uc  t  lire  rs  of  Viners^  Viner  Feeders,  Ensilage  Distributors  and  Ohain  Adjusters 

KEWAUNEE,  WISCONSIN 
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H.  J.  HEINZ  COMPANY  plans  an  $125,000  expansion  program 
at  its  Leamington,  Ont.,  plant. 

• 

ALBERT  WAGGONER  of  Norman  L.  Waggoner  &  Co.,  San  Fran¬ 
cisco,  Calif.,  is  making  a  business  trip  to  Europe. 

• 

ROSS  STETFNER  has  been  made  sales  manager  of  the  Stockton 
Food  Products  Co.,  of  Stockton,  Calif. 

• 

MR.  GEORGE  GOEBEL,  chief  engineer  of  the  Crown  Cork  and 
Seal  Company,  died  at  the  Union  Memorial  Hospital,  Baltimore 
City,  on  February  4,  1939.  Born  at  Hersfeld,  Germany,  in  1881, 
he  studied  at  the  lectunical  high  school  where  he  was  an  honor 
student,  and  received  special  commendation  for  his  skill  in 
mechanical  drawing.  His  parents  died  before  he  reached  the 
age  of  fifteen,  and  he  took  up  employment  in  a  machine  shop. 
After  he  served  his  apprenticeship,  he  became  attached  to  a 
large  firm  manufacturing  heavy  machines  for  export  as  well 
as  for  domestic  use.  He  completed  his  education  by  studying 
in  technical  schools,  and  was  sent  to  Detroit,  Michigan,  by  his 
employers  to  erect  certain  heavy  machinery.  It  was  then  the 
urge  came  not  to  return  to  his  native  land,  with  so  many  oppor¬ 
tunities  in  the  Detroit  manufacturing  district.  He  built  the 
radiators  for  Ford  cars  when  the  first  models  came  on  the  mar¬ 
ket.  This  was  followed  by  his  activities  in  many  endeavors  in 
the  automotive  manufacturing  industry,  where  he  became  known 
for  his  many  ingenious  ideas. 

About  twenty-five  years  ago  he  was  called  to  the  Crown 
Cork  &  Seal  Company  at  Baltimore  to  design  and  construct 
assembling  machines  to  put  cork  discs  in  crown  shells  at  a  high 
speed  in  the  manufacture  of  crown  corks.  He  succeeded  in 
producing  a  much  faster  and  more  efficient  machine  and  also 
designed  cutting  presses  for  stamping  out  crowns  from  tinplate 
sheets.  A  unique  and  entirely  new  method  of  producing  compo¬ 
sition  cork  was  one  of  his  ideas.  He  built  many  other  types  of 
equipment  for  the  manufacture  of  bottle  caps,  including  the 
most  modern  and  most  productive  off-set  printing  presses  for 
decorating  the  plates  for  bottle  cap  manufacture.  He  had  num¬ 
erous  inventions  and  always  found  a  new  and  better  way  of 
doing  things  mechanically. 

He  is  survived  by  Helene  Dirzuweit  Goebel  and  three  sons, 
one  being  of  a  former  marriage.  His  home  was  at  Ridgeway, 
Catonsville,  Maryland,  where  he  spent  many  of  his  recreational 
hours  in  gardening. 

BEET  PACK  FOR  1938 


Figures  on  the  pack  of  canned  beets  in  1938,  by  States,  and 
comparisons  with  previous  years,  are  given  in  the  following 
table : 


1935 

1936 

1937 

1938 

State 

Cases 

Cases 

Cases 

Cases 

New  York . 

.  753,573 

697,691 

1,028,253 

853,127 

Maryland  . 

.  22,209 

15,234 

34,131 

66,375 

New  Jersey . 

.  68,975 

56,037 

89,238 

106,713 

Indiana  . 

.  (a) 

69,530 

49,660 

37,281 

Michigan  . 

.  144,855 

97,298 

152,034 

302,523 

Wisconsin  . 

.  815,829 

746,887 

724,672 

924,434 

Colorado  . 

.  28,115 

(a) 

(a) 

(a) 

Utah  . 

.  (a) 

(a) 

29,343 

61,035 

Oregon  . 

.  97,324 

228,160 

302,216 

111,163 

Washington  . 

.  65,611 

92,143 

67,330 

37,867 

Other  States . 

.  63,215 

90,728 

275,011 

219,589 

Total  . 

.  2,059,706 

2,093,708 

2,751,888 

2,720,107 

(a)  Included  in 

other  States. 

In  the  table  below  are  given  figures  on 

the  pack  of  beets  by 

principal  can  sizes  for  the  past  four  years: 

1935 

1936 

1937 

1938 

Can  and  Case  Sizes  Cases 

Cases 

Cases 

Cases 

24/2  . 

.  810,696 

846,037 

1,233,689 

1,231,398 

48/8Z  . 

.  19,350 

34,046 

52,720 

31,233 

48/1  . 

.  12,956 

12,874 

11,609 

44,618 

24/21/2  . 

.  582,336 

539,668 

674,149 

603,479 

6/10  . 

.  433,646 

484,026 

471,429 

497,588 

Miscellaneous  .. 

.  200,722 

177,057 

308,292 

311,791 

Total  . 

.  2,059,706 

2,093,708 

2,751,888 

2,720,107 

CHAIN  TAXES  HELD  VOID 

Almost  nationwide  interest  was  given  to  a  court 
decision  rendered  in  Pennsylvania  last  week 
V  against  a  chain,  store  tax  which  had  been 
enacted  by  the  Legislature  of  the  Keystone  state  in 
1937.  The  ruling  was  made  by  the  Dauphin  County 
Court  at  Harrisburg,  President  Judge  William  M. 
Harge.st  sitting,  and  it  granted  injunctions  to  the 
American  Stores  Co.,  the  Stanley  Co.  of  America, 
Warner  Bros.  Pictures,  Inc.,  and  Warner  Brothers 
Theatres,  Inc. 

The  decision  held  that  the  graduation  of  taxes  on 
stores  from  $1  for  a  single  unit  to  $500  per  unit  in 
chains  of  500  or  more  stores,  theatres  or  gasoline 
stations  to  be  “unreasonable,  arbitrary,  and  capricious” 
and  without  any  “natural,  reasonable  or  just  relation” 
to  the  purposes  of  the  Act.  Enacted  during  the  regime 
of  Governor  Earle,  the  chain  taxes  were  designed  to 
raise  $1,500,000  a  year  to  pay  increases  in  teachers’ 
salaries. 

TELEPHONE  NOW  REACHES  NEWFOUNDLAND 

HE  recent  establishment  of  a  radiotelephone  cir¬ 
cuit  between  Montreal  and  St.  John’s,  Newfound¬ 
land,  links  America  with  the  scene  of  the  first 
transatlantic  radio  transmission.  It  was  at  St.  John’s 
that  Marconi  picked  up  a  signal  from  Cornwall,  Eng¬ 
land,  on  December  12,  1901. 

The  new  channel  which  connects  at  Montreal  with 
the  wire  network  running  across  the  American  border, 
links  all  Bell  and  Bell-connecting  telephones  with  the 
principal  cities  of  the  Island.  The  radio  link  employs 
short  wave  and  is  nearly  1,000  miles  long.  Service  on 
the  radio  link  was  officially  inaugurated  on  January  10 
by  a  conversation  between  Lord  Tweedsmuir,  Gover¬ 
nor  General  of  Canada,  and  Vice  Admiral  Sir 
Humphrey  Walwyn,  Governor  of  Newfoundland. 

England’s  oldest  colony,  Newfoundland,  has  a  popu¬ 
lation  of  about  285,000,  and  a  total  of  some  12,000 
telephones.  Its  principal  industries  are  pulp  and  paper, 
lumber,  fisheries  and  canneries.  Since  the  opening,  a 
number  of  calls  have  been  set  up  between  Newfound¬ 
land  and  points  in  New  York  and  New  England. 

• 

A  PERMIT  to  operate  a  fish  cannery  near  San  Luis  Obispo, 
Calif.,  has  been  secured  by  A.  L.  Fisher,  A.  L.  Christiansen 
and  John  W.  Luter. 

• 

ATHERTON  RICHARDS,  well  known  in  the  pineapple  industry 
of  the  Hawaiian  Islands,  was  an  arrival  at  San  Francisco,  Calif., 
shortly  before  the  opening  of  the  Exposition. 

CANCO’S  MR.  STURDY  SPEAKS 

March  1 — Tallahassee,  Fla.,  Home  Economics  Students,  at 
3:30  P.  M. 

March  2 — Gainesville,  Fla.,  Woman’s  Club. 

March  3 — Tampa,  Fla.,  Plant  High  School,  at  9:00  A.  M. 
March  3 — Tampa,  Fla.,  Hillsborough  High  School,  at  11:00 
A.  M. 

March  6 — Lakeland,  Fla.,  Rotary  Club,  at  12:45  P.  M. 

March  7 — Tampa,  Fla.,  Lions  Club,  at  12:30  P.  M. 

March  8 — Clearwater,  Fla.,  Men’s  Club. 

March  9 — St.  Petersburg,  Fla.,  High  School,  at  9:25  A.  M. 
March  9 — St.  Petersburg,  Fla.,  Exchange  Club,  at  noon. 

March  9 — St.  Petersburg,  Fla.,  Park  Program,  at  7:30  P.  M. 
March  10 — St.  Petersburg,  Fla.,  Junior  College,  at  9:30  A.  M. 
March  10 — St.  Petersburg,  Fla.,  Rotary  Club,  at  noon. 
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MAXIMUM 

PROTECTION 

at 

Minimum  Cost 

CAHNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO 


Kill  H  ^  I 


S-P-E-E-D 

If  you  can  take  'zm  away 

KYLER 

LABELERS  s  BOXERS 

will  put  'zm  thru — NEAT.  They  have  every- 
thins  with  half  the  parts  —  plus  SPEED 

Save  on  Labeling  costs — Order  today 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap- 


Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


m 


ROD 

SPLIT 

and 

SKIN 


Pi  edmont  labelCom  pan  y 

I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  I A 


REMOVER  and  WASHER 

for  really  removing  all  splits  and  skins  from  peas  and 
beans,  this  "after  blanch  washer"  is  in  a  class  by  itself. 

It  actually  makes  the  pack  prettier  .  .  .  and  of  course' 
more  salable.  Strong  par  ailed  brass  rods  form  the  sieve. 
Inside  is  a  water  pipe,  with  our  new  spray  nozzles  that 
assure  a  thorough  wash.  It  works  equally  well  on  peas, 
stringbeans  or  lima  beans. 

Ask  for  Details. 

THE  SINCLfllR-SCOTT  CO. 

“The  Original  Grader  Haute” 

BALTIMORE  MARYLAND 


14 


February  27, 19S9 


A  Two  Day  Convention  on 

Advertising  and  Merchandising 

By  ^^BEJTER  PROFITS”^ 


AN  Editorial  in  The  Canning  Trade  prior  to  the 
late  Convention  in  Chicago,  told  us  it  was  set 
/  \  up  to  be  “Unique.”  On  page  5  in  the  February 

5th  number,  we  learn  that  is  was  “Unique!”  Certainly 
we  move  forward  in  no  unmistaken  manner,  when,  as 
an  industry,  we  are  preparing  to  spend  $25,000.00  in 
investigation  and  research.  Apparently,  as  has  been 
pointed  out  in  the  number  mentioned,  speakers  throug- 
out  the  Big  Time  in  Chicago,  hewed  to  the  line  and 
gradually  but  effectively  set  the  stage  for  this  monu¬ 
mental  advance  in  the  consideration  and  solution  of  our 
problems. 

Not  to  be  outdone,  Ohio,  in  the  Canners’  Conference 
held  in  Columbus,  February  14th  and  15th,  listed  H.  W. 
Cordell,  Department  of  Business  Organization,  Ohio 
State  University,  on  the  program  for  the  discussion  of 
“Merchandising  and  The  Canning  Industry.”  I  wish  all 
canners  might  have  heard  his  address.  His  hearers 
were  told  in  no  uncertain  manner,  though,  that  for  the 
disposal  of  their  surplus  (if  any)  they  had  available 
only  three  channels :  sales  at  a  loss,  the  holding  of  their 
packs  in  hopes  of  a  shortage  next  season,  or  the  con¬ 
duct  of  an  aggressive  campaign  of  consumer  education. 
The  discussion  then  assumed  that  the  third  method  was 
the  most  desirable  of  the  three.  This  slight  considera¬ 
tion  of  the  merchandising  problems  of  the  canner  was 
a  step  in  the  direction  we  must  all  go  before  the  ills 
of  the  canning  industry  are  remedied. 

Mr.  Cordell  pointed  out  that  in  the  canning  field, 
goods  were  usually  simply  offered  to  the  market,  then 
moved  or  remained  stagnant  in  dealer’s  stocks,  depend¬ 
ing  on  many  whims  of  business,  the  dealer’s  stocks,  the 
weather  and  so  on.  He  touched  lightly  on  the  possibility 
of  sales  to  consumers,  and  the  fostering  of  support  in 
sales  by  voluntary  chains  and  super  markets,  but  con¬ 
cluded  that  the  greatest  hope  in  his  opinion  lies  in  the 
probability  of  increasing  consumer  demand  by  means 
of  advertising.  In  only  a  small  way  did  he  touch  on  the 
advisability  of  marketing  packs  through  co-operatives. 
The  effort  to  inject  sales  stimulus  into  the  program  was 
very  much  worth  while. 

The  program,  arranged  as  it  was  for  canners  and 
growers  alike,  had  to  contain  subject  matter  of  equal 
interest  to  both.  Now  that  canners  are  daring  to  con¬ 
sider  sales  problems  in  open  meeting  I  would  like  very 
much  to  see  some  State  Association,  somewhere,  set  up 
a  two  day  conference  having  to  do  solely  with  mer¬ 
chandising  and  advertising.  Maybe  I  am  hoping  for 
too  much  at  present,  perhaps  I  should  wait  a  year  or 
two  or  three  or  more  and  view  with  appraising  mind 
the  results  of  the  National’s  investigation  and  research, 
but  as  long  as  we  are  starting  to  think  in  terms  of 
increased  sales,  why  linger  along  the  way  ? 

Groups  of  canners  interested  in  the  principal  prod¬ 
ucts  they  can  and  market  have,  so  far,  done  much 


toward  setting  matters  right  in  their  product  divisions. 
No  doubt  they  could  do  as  well  when  looking  at  their 
sales  problems  in  a  common  light.  For  any  group  so 
minded.  I’d  like  to  suggest  a  program  for  discussion 
over  a  two  day  period,  and  after  preliminary  prepara¬ 
tion  for  the  meeting.  I  think  I  would  discuss  only  four 
major  subjects  in  the  four  days,  one  in  each  half  day 
session.  You  may  argue  that  canners  are  not  sales 
people,  that  a  group  would  be  hard  pressed  to  set  up  a 
two  day  sales  convention.  I  do  not  agree  with  this 
contention  at  all.  Canners  may  not  be  articulate  as 
a  whole  but  they  have  learned  a  lot  about  selling  dur¬ 
ing  the  years  they  have  been  in  business.  Given  leader¬ 
ship  from  men  acquainted  with  their  problems,  throw 
meeting  open  for  full  discussion  without  members  of 
the  press  present,  and  I’ll  bet  you  would  hear  a  lot  of 
things  about  the  state  of  the  industry  that  probably 
never  will  make  the  headlines. 

In  case  any  daring  State  Secretary  wants  to  set  up 
such  a  two  day  convention  or  discussion,  and  is  at  a 
loss  to  know  where  to  start.  I’ll  suggest  four  major  sub¬ 
jects  on  which  each  canner  holds  firm  views,  and  all  of 
which  mean  a  great  deal  to  every  canner.  Here  they 
are: 

1.  “The  Private  Label,  should  a  canner  promote  the 
sale  of  his  goods  under  his  own  or  buyer’s  label?” 

2.  “Distribution,  are  we  going  too  far  away  from 
home  to  sell  our  goods?” 

3.  “Labels  for  canned  foods,  are  they  up  to  date?” 
And  last  but  not  least : 

4.  “An  advertising  program  for  the  small  canner,  is 
it  feasible?” 

You  may  not  all  be  located  near  a  State  University, 
but  even  if  you  are  not,  educators,  merchandising 
counselors,  advertising  men,  all  will  be  glad  to  appear 
on  your  program.  With  authorities  as  speakers  under 
the  direction  of  a  chairman  capable  of  steering  discus¬ 
sion,  with  notes  taken  carefully  of  all  the  comments, 
questions  and  so  on  and  distributed  thereafter  to  all 
present,  and  any  and  all  canners  priviliged  to  attend  the 
meetings  would  agree  no  year  should  be  allowed  to  pass 
in  the  future  without  like  meetings. 

Of  course,  as  usual  I  am  shooting  for  the  moon.  Sec¬ 
retaries  of  canning  associations  are  busy  men,  they 
have  enough  to  do  every  day  and  all  the  time  without 
taking  on  additional  burdens,  so  I  have  little  hopes  of 
hearing  soon  of  such  conventions  as  I  suggest.  At  the 
same  time  I  am  positive  no  one  will  disagree  with  my 


^Readers  an,  invited  to  submit  selling  plans,  label  designs,  etc., 
to  "Better  Profits”  for  analysis  and  suggestive  criticism.  This 
service  is  conducted  without  charge.  Mail  your  communications 
to  "BETTER  PROFITS”  do  THE  CANNING  TRADE,  20 
S.  Gay  Street,  Baltimore,  Md. 
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opinion  as  to  the  value  to  every  participant  in  such  a 
gathering  if  it  could  be  arranged.  Maybe  some  day 
.ve’ll  have  such  gatherings.  As  an  alternative,  I  wonder 
if  some  busy  secretary  will  consider  starting  the  ball  of 
such  a  meeting  a-rolling  by  means  of  a  winter  short 
course  in  Merchandising,  this  first  course  to  be  taught 
or  covered  by  mail  ? 

If  any  one  wants  to  try  this,  the  way  for  doing  it  is 
simple,  the  expense  small  and  the  possibilities 
unbounded.  Agree  on  the  subjects  you  wish  to  discuss, 
those  I  have  listed  are  as  good  as  any  although  number¬ 
less  others  would  answer  as  well.  Secure  the  interest  of 
authorities  in  the  plan  for  sales  and  merchandising  dis¬ 
cussion  by  mail;  have  the  talks  that  would  have  been 
delivered  in  person  mimeographed  and  mail  copies  to 
every  one  enrolling  in  the  course.  Accompany  each 
by  a  questionnaire  to  be  filled  out  by  the  class  member 
aher  he  has  read  and  mentally  digested  each  lesson. 
Then  after  assigning  rating  points  to  each  question, 
rate  the  papers  or  questionnaires  as  received.  In  such 
a  manner  each  class  member  will  be  assured  that  he 
may  at  the  end  of  the  course,  learn  just  how  well  he 
has  learned  his  lesson.  Try  this  just  once  and  you’ll 
be  surprised  at  the  interest  that  will  be  shown  in  your 
mail  sales  conference. 

Let  the  lecturer  on  Marketing  in  your  State  Univer¬ 
sity  prepare  the  paper  on  “The  Private  Label.”  Ask 
the  Secretary  of  the  Chamber  of  Commerce  in  the 
largest  city  in  your  state  to  work  out  the  thesis  on 
“Distribution.”  Ask  the  representative  of  the  house 
from  which  you  buy  your  labels  to  have  some  one  in 
authority  in  his  house  help  out  with  the  treatise  on 
“Labels,”  and  have  the  active  Vice-President  of  some 
leading  advertising  agency  tell  you  what  he  will  about 
“Advertising.”  Start  such  a  program  once  and  no 
telling  where  it  will  end.  It  might  easily  happen  that 
several  associations  would  commence  this  sort  of  thing 
at  about  the  same  time,  cover  the  same  subjects  and  in 
the  end,  exchange  information,  lectures,  articles  and 
so  on.  Such  co-operation  is  not  unusual.  As  time 
passes  we  will  see  more  of  it,  I  am  certain. 

As  the  winter  wanes  we  are  scared  less  and  less  by 
the  boogey  of  surpluses.  Soon  the  sun  will  be  shining 
on  both  sides  of  the  fence  and  other  things  being  equal, 
the  sale  of  canned  foods  will  increase  from  the  point  of 
low  activity  we  have  reached  since  the  first  of  the  year. 
Quoting  Mr.  Cordell  again  we  have  only  three  ways  in 
which  we  may  handle  any  stocks  we  may  have  on  hand 
at  present  in  larger  amounts  than  we  would  like  to  see : 
we  can  sell  them  at  a  loss,  we  can  carry  them  over  or  we 
may  merchandise  them!  Others  all  around  us  are 
sales-minded.  Shippers  of  fresh  fruits  and  vegetables 
did  a  lot  toward  increasing  consumer  demand.  Packers 
and  distributors  of  frozen  foods  are  selling  their  packs. 
Let’s  look  this  thing  of  selling  squarely  in  the  face  ard 
do  something  about  it!  Better  selling  in  1939  will 
return  us  more  profit.  Next  year  and  afterwards  we 
will  be  able  to  do  more  constructive  work  in  merchan¬ 
dising  our  packs.  We’ll  all  do  a  better  job  if  we  pre¬ 
pare  ourselves  for  active,  informed,  intelligent  sales 
work.  Now  that  the  National  Association  is  taking  the 
lead,  let  others  follow,  the  more  the  better.  If  you  have 
an  individual  problem  having  to  do  with  sales,  let  us 
help  you  solve  it.  We’ll  do  our  best  to  help  you  anyway ! 


THE  PROCESSION 


In  every  industry  there  is  always  some  leader  whose  products 
are  in  an  enviable  class  by  themselves;  and  we  are  proud  that 
the  canners  of  America  have  awarded  this  position  in  their 
industry  to  the  equipment  of  Food  Machinery  Corporation. 
One  such  machine  is 


LEWIS  QUALITY  GRADER 

FOR  PEAS 


which  separates 
the  tenderest 
peas  from  the 
others  by  gravi¬ 
ty  —  with  hair¬ 
line  accuracy. 


With  the  Lewis, 
top  quality  and 
top  prices  are  as- 
sured.  Simple 
and  compact, 
easily  installed. 


Mail  the  coupon 
for  complete 
details. 


Modern  Canning  Equipment  for  All  Food  Products 

mm 

Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAYI 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  lU. 

Please  send 

□  Full  details  of  the  Lewis  Quality  Grader. 

□  Your  Complete  General  Catalog. 

Name - — - 

Firm _ 


Address 


State . 
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DISTRIBUTORS  ACTIVITY 

By  “OBSERVER” 

Special  Correspondent  of  “The  Canning  Trade" 


EFFECTIVE  MERCHANDISING 

HE  effectiveness  of  the  pea  canning  industry’s 
campaign  to  market  its  surplus  holdings  was 
demonstrated  in  large  eastern  cities  last  week. 
Thousands  of  retail  outlets,  chain  and  independent, 
staged  special  merchandising  displays  and  obtained 
results  by  pointing  out  to  consumers  the  necessity  of 
moving  out  present  stocks  if  farmers  are  to  find  a 
market  for  the  new  crop.  The  appeal  apparently  went 
over  in  a  big  way,  and  big  gaps  were  cut  into  canned 
pea  rows  on  store  shelves. 

The  drive  had  other  benefits  in  addition  to  reducing 
stocks.  The  retailer  was  able  to  drive  home  lessons 
regarding  canned  qualities  to  the  consumer  and  point 
out  just  what  explained  differences  in  prices.  In  this 
work  the  daily  newspapers  did  a  big  job.  At  New 
York,  for  example,  the  Herald  Tribune  gave  the  canned 
pea  drive  a  two-column  “spread,”  to  explain  the 
qualities,  nutritious  values  and  dishes  in  which  peas, 
the  perfect  mixer,  may  be  used.  Large  distribution 
was  accorded  to  the  leaflet  “Peas  to  Please.” 

“In  buying  peas,”  said  a  New  York  paper  of  large 
circulation,  “read  the  labels.  ‘Fancy,’  represents  young 
tender  peas,  uniform  in  color,  and  virtually  free  from 
skins  or  broken  specimens.  These  grade  90  per  cent 
or  over  and  occasionally  are  called  grade  A.  Use  them 
for  entertaining.  Just  add  butter  and  seasoning. 

“  ‘Choice,’  or  ‘Extra  Standard’  goes  for  intermediate 
qualities  and  is  rated  at  75  per  cent  or  over  and  may 
be  called  grade  B.  ‘Standard’  represents  third  choice, 
but  offers  adequate  nutrition.” 

FRUIT  MARKETING  PROGRAM 

A  SEVEN-POINT  Federal  program  for  marketing 
California  fruits  will  be  discussed  at  a  public 
hearing  in  Sacramento,  Monday,  February  27, 
by  representatives  of  the  Santa  Clara  Valley  cherry 
and  apricot  growing  industries.  The  program  will  be 
along  the  same  lines  of  the  tree  fruit  agreement  of 
1937  calling  for  control  of  volume  and  quality  of  fruit 
shipments  to  eastern  markets,  and  would  apply  to 
inter-state  shipments  of  Bartlett  pears,  plums,  peaches, 
apricots  and  cherries. 

TENNESSEE  INCREASES  TAXES 

Tax  exemptions  previously  accorded  to  chains  are 
eliminated,  and  new  taxes  on  truck  fleets  and  on 
truckers  who  sell  produce  direct  to  consumers  are 
provided  in  Tennessee’s  new  revenue  bill  which  has 
been  passed  by  the  representatives  of  that  legislature. 
Exemptions  that  were  given  chain  stores  for  the  first 
store  have  been  dropped,  and  only  office  space  is  now 
to  be  accorded  tax  exemption.  Levies  of  $10  to  $300 
are  provided  in  the  measure  on  truckers  selling  from 
vehicle  and  other  produce  peddlers. 


WHOLESALE  GROCER  WANTS  TO  HELP 
MOVE  CANNED  CORN 

R.  GEORGE  P.  THOMPSON,  President,  Whole¬ 
sale  Grocers  Association  of  New  Orleans,  and 
the  gentlemen  who  urged,  very  wisely  and  well, 
the  placing  on  all  suitable  labels  the  information  to  the 
consuming  public  that  the  food  in  such  cans  has  already 
been  cooked:  “COOKED-READY  TO  SERVE,  after 
heating”  is  now  anxious  to  do  his  bit  to  move  more 
canned  com  into  consumption,  and  consequently  out 
of  canners’  warehouses. 

Writing  us  recently  he  said : 

It  is  now  up  to  the  corn  canners  to  get  together  evolving  a 
plan  that  will  move  any  surplus.  The  following  appeared 
(January — 1939)  in  a  representative  organ: — 

“In  face  of  adverse  conditions  the  pea  packers  report 
the  best  December  in  years.” 

“Sales  (Salmon)  in  the  past  three  years  have  gained 
767,000  cases  per  year  over  the  average  for  the  past  ten 
years.” 

The  pea  campaign  has  been  launched  and  there  is  every 
evidence  that  the  surplus  will  be  moved  into  consumption.  The 
salmon  canners  tell  us  that  national  advertising  is  insurance 
for  the  salmon  industry. 

Many  other  foods,  such  as  Maine  and  Idaho  potatoes,  Wash¬ 
ington  State  apples,  Hawaiian  pineapple  juice,  in  fact  all  food 
industries  that  are  alive  to  the  situation  are  using  advertising 
as  a  panacea  to  cure  the  ills  of  over-production. 

The  records  show  that  foods  are  the  heaviest  advertisers.  The 
cost  is  not  great  and  the  impetus  that  advertising  gives  to  the 
distributors,  brokers,  wholesalers,  retailers,  comparable  with  the 
artificial  methods  of  governmental  distribution  that  disrupts 
business,  cannot  be  measured.  Advertising  is  seemingly  a  new 
phase  to  move  commodities,  but  it  has  been  tried,  and  wherever 
properly  planned  and  presented  has  succeeded.  Canners  with 
well  known  trade  names  have  been  consistent  advertisers.  It 
pays  them,  and  it  is  high  time  for  those  who  have  surpluses  to 
get  busy,  bring  order  out  of  things,  do  this  necessary  advertis¬ 
ing,  help  themselves,  help  the  distributors,  but  most  important 
stabilize  the  market. 

Orderly  marketing  of  surplus  foods  is  the  right  thing  to  do, 
make  all  the  trade  happy,  and  if  the  consumer  is  shown  the 
way,  several  cans  of  various  commodities  will  be  moved  into 
consumption,  where  only  one  moves  now. 

These  lines  are  interesting  from  canners: 

“All  branches  of  canning  business  have  been  hit  very 
hard  in  the  past  year.  We  hope  conditions  will  improve 
as  the  canners  can  stand  a  little  prosperity.” 

“The  corn  canners  are  trying  to  work  out  something. 
The  work  of  the  pea  canners  has  been  outstanding,  and 
we  believe — in  fact  we  have  definite  evidence — that  this 
campaign  has  proved  its  merit.” 

“We  are  at  a  loss  to  offer  much  assistance  to  you  except 
that  we  reiterate  that  we  will  always  be  ready  to  go  along 
on  any  plan  that  the  industry  may  see  fit  to  adopt  to 
further  and  increase  the  sale  of  GOOD  canned  corn.” 
Intensive  (newspaper)  corn  advertising  will  build  profits  for 
all  connecting  links,  all  it  needs  is  a  group  of  those  interested 
to  work  it  out. 

Let  all  the  consuming  public  know  the  economy  of  canned 
foods  (corn)  that  it  is  ALREADY  COOKED,  HEAT  ONLY, 
and  is  ready  to  serve.  DO  IT  NOW — DON’T  WAIT! 
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Specially  Bred  for 

Every  Canning  Need 

You  can  always  count  upon  consistently  high 
quality  and  uniformity  when  you  supply  your 
growers  with  Landreths’  Seeds,  for  these 
specially  bred  strains  grow  true  to  type.  They 
have  the  fine  color,  appearance  and  flavor  that 
identify  a  high  class  product  and  build  up 
steady  consumer  demand. 


PEAS 

For  canning  or 
freezing 


Landreths’  Seeds  provide  abundant  yield: 
quality  and  uniformity  with  the  very  lowest 
seed  investment,  when  measured  by  crop 
returns. 

Immediate  shipment  assured  on  all  spot  orders. 
Write  for  prices  on  any  quantity  of  any  variety  of 
seed  you  need. 


BEANS 

High-yielding 

varieties 

• 

TOMATO 

■ 

CORN 

■ 

BEET 


D.  LANDRETH  SEED  CO. 

Dept.  15  BRISTOL,  PA. 

Plant  Breeder*  and  Seedsmen  Since  1784 


SPINCH 

■ 

CUCUMBER 

■ 

MANY 

OTHERS 


Steady,  Unfailing  Power 
For  All  Packing  Tasks 

with 


CRCO  POWER  UNITS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 


CRCO  Power  Units  are  designed  to  give  steady 
power  under  ALL  operating  conditions — with  low 
gasoline  consumption  and  high  power. 

For  the  food  packer,  it  is  hard  to  imagine  any¬ 
thing  superior  to  CRCO  Power  Units.  They, 
provide  the  last  degree  of  economy  and  supply 
steady,  unvarying  power  without  your  ever  having 
to  think  of  them. 

No  matter  what  your  requirements  may  be, 
there  is  a  CRCO  Power  Unit  to  meet  your  parti¬ 
cular  need.  Tell  us  your  power  troubles  and  we 
will  be  glad  to  make  a  recommendation. 

Send  For  Bulletin  and  Prices 
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wanted  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  hut  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  ascept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 

FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange  ?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 

WANTED  — MACHINERY 

WANTED  TO  BUY— Pea  Blancher,  15  foot  length;  Pea  Eleva¬ 
tor;  Wisconsin  Pea  Washer;  5  Retorts;  50  Retort  Crates.  Must 
be  in  good  condition.  Address  Box  A-2337,  The  Canning  Trade. 

WANTED  TO  BUY— One  Continuous  No.  10  Tomato  Cooker 
for  spot  cash.  Must  be  in  good  condition.  Address  Box  A2339 
The  Canning  Trade. 

FOR  SALE  —  FACTORY 

FOR  SALE — Having  decided  to  retire  from  The  Canning 
Business  I  offer  my  plant  for  sale,  located  at  Nottingham, 
Chester  County,  Pa.,  fifty  miles  from  Baltimore  and  fifty  miles 
from  Philadelphia  on  Route  No.  1.  Fertile  section  and  territory 
ample  to  satisfy  any  demand.  W.  Scott  Silver,  Havre  de  Grace, 
Maryland. 

FOR  SALE— PLANTS 


Contract  growers  of  cabbage,  tomato  and  pepper  plants.  Write 
today  for  our  quotations  on  your  requirements.  Omega  Plant 
Farms,  Omega,  Ga. 


MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 

SITUATIONS  WANTED 

POSITION  WANTED — Young  man  33  years  old,  14  years 
experience  in  vegetable  cannery.  Superintendent  of  plant  3 
years.  Prefer  management  vegetable  cannery  or  supervision 
machinery  installation  and  upkeep.  Earl  Gordon,  Vinton,  Iowa. 


A.ir  «  OBINS  &  COMPANY,  Inc. 

aK  Ji\  BALTIMORE,  MD.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 


The  HAYNIE 

TOMATO  SCALDER 

The  most  practical  Hot 
W  ater  Scalder  on  themar- 
ket.  Controls,  length  of 
scalding  time  of  tomatoes 
depending  upon  ripeness. 

Write  for  circulars. 


TTi^  YOU  WANT  good  2nd  hand  ma¬ 
chinery— ASK  FOR  IT.  State 
your  wants  on  this  “Wanted  and 
and  For  Sale”  page. 


IF  You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 


IF  You  want  to  rent  or  to  buy  a  can¬ 
nery — or  if  you  want  to  rent  or 
to  sell  your  plant 

Say  So  on  this  page, 

THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 


Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words.  Short  line  counts 
as  full  line.  Use  a  box  number  instead  of  your 
name  if  you  like. 


THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


No  matter  what  your  needs.  .  . 

Write  or  wire  us  for  information. 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


KEEP  IT 

“You’re  the  hardest  guy  in  the  world  to  please,  pal, 
but  still  I  like  you.  Why,  I’d  give  you  the  shirt  off  my 
back.” 

“I  couldn’t  use  it.  It  doesn’t  match  my  necktie.” 

“You  insulted  my  wife  and  now  you’ve  got  to  fight. 
What  will  it  be,  guns  or  swords,  you  skunk?” 

“Say,  if  I  were  a  skunk  I  wouldn’t  need  any 
weapons.” 

NOVEL 

“The  star  of  this  floor  show  is  Sally  Shapely,  an 
eccentric  dancer.” 

“An  eccentric  dancer?  What  does  she  do?” 

“She  dances  with  her  clothes  on!” 

STEP  THIS  WAY 

“Just  as  the  widow  and  I  started  up  the  aisle  to  the 
altar  every  light  in  the  church  went  out.” 

“What  did  you  do  then?” 

“Kept  on  going.  The  widow  knew  the  way.” 

FORESIGHT 

He  dropped  around  at  a  girl’s  house,  and  as  he  ran 
up  the  steps  he  was  confronted  by  her  little  brother. 

“Hi,  Billy.” 

“Hi,”  said  the  brat. 

“Is  your  sister  expecting  me?” 

“Yeah.” 

“How  do  you  know?” 

“She’s  gone  out.” 

Big  Boss,  Ltd.;  The  man  who  brags,  “I  run  things 
in  my  house,”  usually  refers  to  the  lawn  mower,  wash¬ 
ing  machine,  vacuum  sweeper,  baby  carriage  and  the 
errands. 

Two  men  who  had  been  bachelor  cronies  met  for  the 
first  time  in  five  years. 

“Tell  me,  Tom,”  said  one,  “did  you  marry  that  girl, 
or  do  you  still  darn  your  own  socks  and  do  your 
cooking  ?” 

“Yes,”  was  Tom’s  reply. 

Judge:  Have  you  ever  appeared  as  a  witness  before? 

Witness :  Yes,  your  honor. 

Judge:  In  what  suit? 

Witness:  My  blue  serge. 

SMART  ALECK 

“I  can  tell  you  the  exact  score  of  the  game  before  it 
starts.” 

“What  is  it?” 

“Nothing  to  nothing.” 


SAVE  PROFITS 

WITH  MODERN  PRODUCTION  UNITS 


Note  simplified  pipins  for  Improved  "39" 

Kook-More  Koils,  the  fastest  Cooking  coils 
available.  New  header  construction  pre¬ 
vents  charring  bottoms  of  wooden  tanks. 

Sold  for  installation  in  old  tanks  or  suppli¬ 
ed  in  complete  cooking  units. 

*  Langsenkamp  is  constantly  improvins  and  ex¬ 
pandins  the  line  of  equipment  for  tomato  products, 
ions  recosnized  for  the  superiority  of  its  product¬ 
ion  units.  Learn  about  Improved  "39“  Kook- 
More  Koils,  the  Indiana  E-Z- Adjust  Pulper,  Lans- 
senkamp  Hot-Break  Method,  the  Lanssenkamp  3- 
way  Valve  and  other  new  and  improved  items  that 
offer  profit-savins  opportunities.  Ask  for  catalos 
and  copy  of  current  issue  of  "Cannins  Efficiency 
News". 

F.  H.  LANGSENKAMP  CO. 

"Efficiency  in  the  Canning  Plant” 

INDIANAPOLIS,  INDIANA 


•  You  can't  do  much  about  the  weath¬ 
er,  and  you  can  do  no  more  than  co¬ 
operate  in  solvins  marketins  problems, 
but  you  can  lower  your  production  costs 
with  Langsenkamp  modern  production 
units.  Reducins  the  cost  of  production 
of  hish  quality  products  to  a  minimum, 
is  a  simple,  practical,  obvious  approach 
to  more  profitable  operations.  The  in¬ 
dividual  canner  can  do  no  more  effect¬ 
ive  service  for  himself  than  to  eliminate 
excessively  hish  production  costs. 

An  Indiana  Pulper 
and  Finisher  for  every 
requirement  and  every 
purpose. 


MORTGAGE  SALE 

Two  Valuable  Canning  Properties 

Located  at  Cordova  and  Willoughby  Maryland,  owned 
by  Cordova  Realty  Company  and  for  past  three  years  oper¬ 
ated  by  Talbot  Canning  Corporation. 

Place  of  Sale:  EASTON,  MARYLAND 
Date  of  Sale:  SATURDAY  MARCH  4,  1939 
Time:  Between  2  and  4  P.M. 

Sale  will  include  ALL  REAL  ESTATE,  BUILDINGS 
and  MACHINERY 

At  Cordova  Plant:  In  addition  to  large  Canning  Factory 
there  are  20  other  buildings,  also  Large.  Frame  Office  Build¬ 
ing,  built  1934. 

At  Willoughby  Plant:  In  addition  to  large  Canning 
Factory  there  are  2  Dwellings  and  24  other  buildings. 

RAILROAD  SIDING  AT  EACH  PLANT 

Capacity  of  Plants — about  400,000  Cases  Annually 

INSPECTION  OF  PLANTS  INVITED 

For  additional  information  see  or  write  to 

T.  HUBHLETT  HENRY.  Assignee,  Easton.  Md. 
or  to 

THE  FARMERS  and  MERCHANTS  BANK.  Easton.  Md. 
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A  Complete  Course  in  Canning 

Sixth  edition 


FOR  MANAGERS, 
SUPERINTENDENTS, 
BROKERS 
AND  BUYERS 

Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


All  the  newest  times  and  temperatures  .  Used  by  Food  Processors  to  check  times,  tem- 

All  the  newest  and  latest  products  . peratures  and  RIGHT  procedure  ...  by  Distri¬ 

butors  to  KNOW  canned  foods  ...  by  Home 

•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups  Economists  to  TEACH  the  subject  of  food  pre- 

•  Preserves  •  Pickles  •  Condiments  •  Juices  servation. 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 

and  Specialties  in  minute  detail,  with  full  instruc-  For  sale  by  all  supply  houses  and  dealers  .  .  . 

tions  from  the  growing  through  to  the  warehouse,  or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street,  MARYLAND 


360  pages  of  proven  pro¬ 
cedure  and  formulae  for 
everything  “Canable” 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

We  Are  Waiting  Your  Sales  Reports — Markets  All  Busy — ^War 
Seems  Imminent — What  Will  It  Mean  To  Present  Stocks — 
Prices  As  Quoted  By  a  Prominent  Co-Operative. 

Begin,  please — if  you  have  read  through  this 
issue  to  this  point  you  must  have  noticed  our 
urgent  request  to  begin  sending  in  your  sales 
reports,  and  not  to  wait  for  any  particular  further 
request  from  us.  This  is  our  method  of  telling  you 
that  your  reports  are  wanted.  Need  we  say  more  ? 

To  put  this  page  of  THE  PRICE  BUREAU  into 
form  we  have  definitely  placed  it  on  page  26,  and  we 
hope  to  be  able  to  keep  it  there.  There  are  very  few 
sales  reported  this  week,  because  the  many,  many  who 
have  promised  to  send  the  reports  are  waiting  for  us 
to  tell  them  to  do  so.  Don’t  wait  any  longer ;  let  them 
come  in. 

There  have  been  plenty  of  sales  of  canned  foods  this 
week ;  the  buyers  are  taking  sizeable  lots,  and  all  buyers 
seem  to  be  in  the  market.  There  has  been  better 
activity  than  for  a  long,  long  while.  And,  by  the  same 
token,  the  piles  of  carry-over  goods  have  been 
materially  decreased,  and  are  decreasing  at  a  rate 
that  gives  the  far-sighted  buyer  cause  for  serious 
pause.  Keep  in  mind  the  very  heavy  consumer  demand 
for  all  kinds  of  canned  foods,  and  you  will  understand 
this,  and  understanding  you  may  get  up  courage  enough 
to  place  a  decent  price  on  your  goods,  and  hold  until 
you  get  it.  The  distributors,  and  the  retailers,  cannot 
furnish  this  steady,  daily,  heavy  consumer  demand 
from  their  empty  fioors — and  they  are  empty,  as  rush- 
orders  indicate. 

WAR — The  men  who  ought  to  know,  in  all  great 
Governments  of  the  world,  seem  to  feel,  and  to  act,  as 
if  the  world  is  on  the  brink  of  a  great  war,  or  more 
wars  than  are  now  raging.  Can  all  this  be  mere  smoke 
without  any  fire?  Every  right  thinking  man  will 
devoutly  hope  that  their  fears  are  groundless,  and 
there  will  be  no  great  war;  but  unfortunately  many 
of  those  who  can  bring  the  war  about  are  not  to  be 
classed  as  right-thinking.  At  least  the  danger  looks 
threatening.  We  are  not  interested,  you  may  say,  in 
whether  or  not  the  world,  or  any  number  of  its  nations 
go  to  war,  but  as  having,  and  as  producers  of  the  chief, 
the  main  war-supply  (canned  foods)  you  and  all  of  us 
are  very  much  interested.  The  world  war  taught  every 
nation  that  a  steady  supply  of  canned  foods  was  of 
first  importance.  (It  took  the  world  a  long  while  to 
learn  the  secret  Napoleon  discovered,  and  which 
resulted  in  the  discovery  of  canned  foods!)  Make  no 
mistake,  the  nations  which  feel  themselves  threatened, 
to  the  extent  that  they  are  feverishly  preparing  arma¬ 
ments,  are  not  over-looking  the  food  supply,  and  that 


means  canned  foods.  Doubtless  great  orders  are  already 
in  this  country,  and  being  quietly  placed.  The  con¬ 
sideration  is  important.  How  long  would  present 
supplies  of  canned  foods  last  if  a  war  breaks  out — not 
our  war,  any  great  war  in  Europe?  Germany  has 
built  a  sizeable  canned  foods  industry,  and  so  has 
England  and  France,  but  their  supplies  would  be  only 
a  drop  in  the  bucket  if  war  happens.  You  know  that 
not  only  the  soldiers  but  the  civilians  of  every  country 
must  be  fed,  and  in  such  an  event  the  various  Govern¬ 
ments  would  quickly  drain  us  of  every  case  of  canned 
foods.  Did  you  know  that  at  the  time  the  Armistice 
was  signed  in  the  world  war  two  great  canneries  were 
being  built  in  France  by  the  Americans,  and  that  great 
supplies  of  tin  plate  for  cans,  and  the  unprocessed,  raw 
foods  had  been  arranged  for,  to  supply  our  army  and 
those  of  our  allies? 

We  have  been  groaning  over,  and  cursing,  the  bounti¬ 
ful  supplies  which  good,  old  Dame  Nature  furnishesd 
us  last  season.  Will  we  live  to  curse  the  day  that  we 
did  not  properly  appreciate  this  largess  ?  This  is  aside 
from  our  failure  to  properly  proportion  that  largess, 
and  that  we  have  allowed,  and  are  today  allowing, 
millions  of  our  people  to  go  hungry  and  in  want — all 
because  of  our  worship  of  the  Golden  Calf,  the  dollar. 

Our  purpose  in  thus  mentioning  this,  is  merely  to 
warn  you  that  you  may  regret  the  day  you  parted 
with  what  you  now  consider  an  excess  supply  of 
canned  foods;  and  particularly  will  your  regrets  be 
poignant,  if  war  eventuates,  when  you  look  at  the 
prices  you  accepted  compared  with  those  which  will 
quickly  rule  in  that  day.  That’s  all. 

PRICES — You  have  the  prices  given  elsewhere  in 
this  issue,  and  we  have  recently  given  you  prominent 
brokers’  prices.  Among  the  prices  sent  in  for  the 
Price  Bureau,  and  not  useable  because  they  are  prices 
and  not  sales,  is  a  list  from  the  Hillsboro-Queen  Co¬ 
operative  Corp.,  Baltimore  and  elsewhere,  on  their 
well  known  brand  “Orange  and  Black.”  Of  interest  are : 

24/2s,  No.  2  sieve  Early  June  peas,  $1.10;  sweets 
the  same  price;  24/2s,  crushed  Evergreen  corn,  721/2 
cents;  24/2s,  shoepeg,  871/^  cents;  24/ 2s,  tomatoes,  75 
cents;  24/21/2S,  sauerkraut,  701/2  cents;  24 /2s,  cut 
stringless  beans,  671/4  cents ;  24/2s,  cut  wax  beans,  85 
cents ;  24/21/2S,  spinach,  $1.05 ;  24/2,  cut  beets  70  cents ; 
all  of  the  prices  f.  o.  b.  Baltimore,  with  this  interesting 
and  long  over-due  condition :  “The  above  prices  apply 
on  orders  of  a  minimum  of  100  cases;  on  orders  of 
less  than  100  cases  21/2  cents  per  dozen  must  be  added 
to  the  above  prices.”  It  is  about  time  the  canners 
stopped  retailing  their  canned  foods  at  producers’ 
prices.  The  terms  of  the  above  are:  “II/2  per  cent-lOth 
of  month  following  delivery  within  customers’  credit 
limit,  otherwise,  cash  less  2  per  cent.,” 

That  will  give  you  something  to  think  about. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Large  Volume  of  Trading — Above  Last  Year — Bargain  Seekers 
Give  Up — Profitless  Prices  Unwanted — Attending  to  Corn — 
Pea  Movement  Better — Not  Pressing  Sales  of  Tomatoes — Sal¬ 
mon  Cheers  the  Picture — Fruits  Holding  Their  Own. 

New  York,  February  24,  1939. 

HE  SITUATION  —  Tomatoes,  peas,  stringless 
beans,  fruits,  all  seafoods,  made  up  a  large 
volume  of  business  in  the  canned  foods  trade  this 
week,  and  the  comment  in  Hudson  street  offices  is  that 
we  can  expect  a  further  bulge  in  sales  totals  in  March 
and  April.  The  real  effects  of  government  spending 
programs  upon  industry  and  consumer  purchasing 
power  are  not  expected  until  then.  In  the  meantime, 
canned  foods  volume  on  the  whole  is  probably  running 
slightly  above  the  same  time  last  year. 

Peas  are  being  pushed  along  in  lively  fashion  under 
the  stimulus  of  an  energetic  and  intelligent  merchandis¬ 
ing  drive,  and  it  is  evident  that  something  similar 
will  have  to  be  done  for  corn,  the  movement  of  which 
this  season  has  run  almost  4,000,000  cases  behind  last 
year.  And  as  much  as  the  canning  industry  dislikes 
the  idea  of  borrowing  from  Federal  agencies,  it  must 
finance  itself  against  low  prices  and  profitless  opera¬ 
tions,  also  relieve  the  selling  pressure  on  packers  who 
are  not  strong  enough  to  engage  in  competition  of  the 
sort  witnessed  lately. 

The  February  1  stitistics  showed  reductions  of 
1,448,470  cases  of  peas,  1,201,718  cases  of  tomatoes, 
1,335,031  cases  of  corn,  and  372,520  cases  of  salmon. 
No  one  had  expected  to  throw  his  hat  into  the  air 
over  the  supply  figures  at  this  time.  The  surpluses 
will  probably  start  melting  like  the  snow,  with  the 
advent  of  spring. 

THE  OUTLOOK — Prices  quoted  by  canners  repre¬ 
sentatives  generally  show  no  change,  and  some  are 
definitely  stronger  as  in  the  case  of  peaches.  The 
bargain  seekers,  of  course,  are  still  at  it  and  say  they 
are  able  to  pick  up  low-priced  consignments  here  and 
there,  but  their  sphere  of  operations  is  narrowing  daily. 
Canners  and  distributors  should  keep  in  mind  that  the 
trend  of  developments  is  against  unprofitable  prices. 
Government-assisted  stabilization  measures  promise 
to  combine  with  reduced  productions  during  the  rest  of 
1939  to  raise  values.  As  this  is  written  advices  from 
Ohio  to  the  trade  here  state  that  the  canning  companies 
there  contemplate  a  material  curtailment  in  acreages 
as  well  as  a  curb  on  the  out-turn  of  canned  vegetables 
generally. 

CORN — Stocks  of  16,255,988  cases  at  the  start  of 
the  month  against  11,869,747  cases  one  year  ago  were 
not  encouraging,  and  plans  are  now  under  discussion 
at  New  York  and  Chicago  with  a  view  to  stabilizing 
the  situation.  The  program,  it  is  said,  follows  sub¬ 
stantially  along  the  lines  of  the  pineapple  marketing 
plan  which  has  proved  highly  successful  without  resort 
to  price  fixing.  Interest  is  shown  in  whole  kernel 
golden  bantam  here  at  75  cents  to  80  cents  for  the  12- 
ounce  size,  mid-west  plants.  Maine  fancy  is  still  held 
at  75  cents,  inside,  and  Maryland  standards  at  571/2 
cents  to  60  cents. 


PEAS — Quantity  moved  for  the  season  to  February 
1  now  totals  15,125,480  cases  against  15,060,906  cases 
for  the  same  period  a  year  previous,  the  first  time  this 
season  that  pea  shipments  have  run  ahead  of  last 
year’s  totals.  Movement  has  increased  to  distribu¬ 
tors  and  the  quotations  of  65  cents  for  early  Junes 
holds  firm.  Fancy  sweet  variety  5’s  remain  at  90  cents 
to  95  cents.  Federal  loan  obtained  recently  by  the 
Cooperative  and  the  improved  supply  position  make 
unsettlement  in  this  item  highly  unlikely  for  the 
remainder  of  the  season. 

SPINACH — No  sales  have  been  made  of  new  pack 
California,  according  to  canners  representatives.  Prices 
are  said  to  be  too  low  and  the  West  Coast  packers  are 
unwilling  to  meet  the  current  offerings  of  Texas  sellers 
and  other  sections.  Southern  2V2S  are  named  at  921/2 
cents  to  95  cents,  the  California  spinach  at  $1  to  $1.35. 

TOMATOES — Supplies  are  still  above  last  year  and 
of  the  stock  of  7,823,782  cases  as  of  February  1  it  is 
also  noted  that  88  per  cent  is  unsold  as  compared  with 
81  per  cent  a  year  ago.  Cannery  operations  obviously 
will  be  curtailed  in  1939.  There  is  less  pressure  on  the 
market  from  so-called  distress  holdings  even  though 
some  low-cost  goods  are  still  available.  Southern  2s 
are  60  cents  to  621/2  cents,  21/2S  at  85  cents  to  871/2 
cents  and  10s  at  $2.80  to  $2.95.  Fancy  solid  pack 
California  are  held  in  steadier  fashion  at  $1.20  to  $1.25. 

SALMON  —  The  figures  for  February  provided 
pleasant  reading  for  packer  representatives  here,  sup¬ 
plies  on  hand  running  well  below  those  of  a  year  ago, 
especially  on  Alaska  pinks.  The  industry’s  national 
sales  drive  got  under  way  today,  not  so  much  in  the 
interests  of  lowering  available  supplies  as  to  improve 
salmon’s  competitive  position.  The  government  has 
issued  new  regulations  for  protecting  Alaska  fisheries, 
one  of  which  delays  the  opening  date  for  fishing  in 
certain  areas  ten  days.  Red  tall  ones  are  firm  at  $1.90, 
pinks  at  $1.05,  f.  o.  b. 

SARDINES — Firm  market  prevails  for  California 
ovals  with  sellers  all  asking  $3.25  f.  o.  b.,  for  No.  Is. 
Quarter  keyless  Maines  continue  to  enjoy  a  good  move¬ 
ment  at  $4  to  $4.25  case.  A  number  of  canners  are  said 
to  be  all  booked  up  on  these  two  descriptions. 

TUNA — Available  supplies  of  white  meat  tuna  and 
of  white  flakes  are  greatly  reduced  in  packers’  hands 
and  firm  prices  prevail.  The  flakes  are  named  at  $4.50, 
f.  o.  b  Coast,  and  upward.  Stocks  of  fancy  white  ones 
and  halves  are  practically  out  of  first  hands. 

GRAPEFRUIT — There  were  no  offerings  by  Florida 
packers,  and  one  of  the  leading  Texas  juicers  who  has 
been  operating  to  some  extent  recently  during  the  tree 
price  deadlock  is  now  reported  to  have  shut  down.  As 
far  as  this  market  can  learn,  growers  are  not  moving 
fruit  at  price  minimums  in  either  state.  Prices  for 
sections  and  juice  here  are  nominal,  with  shipments 
f.  o.  b.  Tampa  indicated  at  65V2  to  6714  cents  for  juice. 

PEACHES — Standard  peaches  were  more  active 
and  the  price  structure  is  stronger.  The  f.  o.  b.  Coast 
quotation  is  not  below  $1.10  for  halves,  and  most 
sellers  are  asking  $1.12V2  to  $1.15.  Supplies  of  standard 
slices  in  packers’  hands  are  reported  small,  and  trade 
demands  have  been  diverted  as  a  result  to  choice 
descriptions. 
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APRICOTS — The  California  item  has  been  moving 
nto  distribution  with  some  briskness.  Fancy  2V2’s  are 
irm  at  $1,65,  the  choice  at  $1.35,  and  the  standard  at 
$1.20,  with  some  sellers  asking  2i/>  cents  above  these 
.ninimums. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Good  Canned  Food  Consumption  Weather — More  Confidence 
Among  Canners — Concession  Tomato  Canners — Fair  Amount 
of  Pea  Business — Hope  to  Reduce  the  Irregularity  in  Corn 
Prices — Spinach  Firm — Grapefruit  Sellers  Few. 

Chicago,  Ill.,  February  24,  1939. 

HE  WEATHER — February  has  been  a  tempestuous 
month.  This  week  has  seen  heavy  snowfall  with 
the  temperature  one  or  two  days  close  to  the  zero 
mark.  Some  say  this  is  good  canned  food  weather. 

GENERAL  MARKET  —  Very  little  price  changes 
have  occurred  but  the  selling  and  shipping  and  featur¬ 
ing  and  pushing  and  publicizing  of  many  of  the  major 
items,  goes  merrily  on.  Confidence  among  canners 
seems  to  be  developing  along  broader  lines  and  there 
is  a  growing  feeling  that  by  holding,  additional  money 
will  be  had. 

TOMATOES  —  Encouraging  reports  are  received 
from  Indiana.  Canners  in  the  Hoosier  State  have 
moved  quite  a  nice  lot  of  No.  2  tin  standards  at  65  cents 
and  No.  21/^  tin  standards  at  85  cents,  f.  o.  b.  their 
factory  but — Chicago  has  not  been  taking  them  at  this 
basis.  There  still  seems  to  be  a  fringe  of  canners 
willing  to  make  concessions  under  these  levels,  with 
the  result  that  Chicago  has  been  purchasing  in  a  nar¬ 
row  way  at  65  cents  delivered  for  the  No.  2’s,  and  86 
cents,  sometimes  87  cents  delivered  on  the  No.  2V2’s. 

No.  10  tins  have  been  quiet  of  late.  The  market 
ranges  from  $2.70  to  $3.00  depending  upon  the  quality. 

TOMATO  PRODUCTS — The  volume  on  catsup,  chilli 
sauce  and  other  condiments  has  been  narrow  of  late 
and  rumor  has  it  that  some  concessions  have  been  made 
in  order  to  move  the  merchandise. 

TOMATO  PUREE — No.  10  tins  have  been  wanted 
but  buyers’  ideas  and  sellers’,  are  apparently  wide 
apart,  with  the  result  that  little  actual  business  has  been 
booked.  This  is  an  item  that  canners  feel  will  easily 
command  $3,00  f.  o.  b.  factory  before  the  Spring 
months.  Here  and  there  a  small  lot  is  available  at 
$2.50  and  some  at  $2.75  factory. 

PEAS  —  Several  nice  lots  of  No.  2  tin  standard 
Alaskas  are  available  in  Wisconsin  at  65  cents  factory. 
A  fair  amount  of  buying  has  been  going  on  at  that 
basis.  Considerable  sharp-shooting  is  noted  with 
buyers  making  determined  efforts  to  secure  at  a  shade 
less.  A  prominent  Wisconsin  canner  was  quoting 


yesterday — 

No,  2  Tin  Fancy  No.  1  Sieve  Alaskas . $1.20 

No.  2  Tin  Fancy  No.  2  Sieve  Alaskas .  1.10 

No.  2  Tin  Fancy  No.  3  Sieve  Alaskas .  1.00 

No.  2  Tin  Fancy  No.  4  Sieve  Sweets . 95 

No.  2  Tin  Fancy  No.  5  Sieve  Sweets . 90 

These  prices  f.  o.  b.  factory  points. 


CORN  —  Will  the  newly  formed  Corn  Canners 
Service  Bureau  perform  as  good  a  job  as  the  Pea  Mar¬ 
keting  Cooperative?  That  question  has  been  asked  by 
several  in  the  trade.  If  it  does,  then  it  will  render  the 
corn  canners  of  this  country,  a  real  good  turn.  There 
is  no  reason  why  it  shouldn’t.  It  certainly  would  reduce 
the  irregularity  in  prices  that  has  been  noted  ever  since 
last  packing  season  and  if  a  drive  to  reduce  1939 
acreage  has  an  effect,  then  better  times  should  be  in 
store  for  the  corn  men.  The  going  market  today  can 
well  be  called:  No.  2  standard  cream  style  crushed, 
60  cents,  and  No.  2  fancy  whole  grain  yellow,  90 
cents  factory. 

BEETS — The  publication  of  the  1938  statistics  has 
not  helped  the  market  any  although  some  sizes,  after 
a  close  analysis  of  those  figures,  are  not  overly  plentiful. 

Some  low  prices  have  been  noted  on  No.  21/^  as  well 
as  No.  10  cut  beets  but  the  nominal  market  is: 


No.  2  Fancy  Diced  Beets . $  .571/2 

No,  2  Fancy  Sliced  Beets . 60  • 

No.  2  Fancy  Whole  Beets . 90 

No.  10  Fancy  Cuts  Beets .  2.50 


GREEN  AND  WAX  BEANS— Routine  demand  only 
has  been  noted  in  this  vegetable  line  with  the  market 
65  cents  delivered  Chicago,  on  No.  2  standard  cut 
green.  Some  No.  10  standard  cut  greens  are  quoted  in 
Wisconsin  at  $3.25  factory. 

SPINACH — The  Missouri  and  Arkansas  Canners 
are  having  difficulty  getting  into  production  on  the 
Winter  pack.  Prices  are  firm  and  are  the  same  as 
quoted  in  this  column  last  week.  Advices  from  Cali¬ 
fornia  are  that  spinach  stocks  in  the  Golden  State  are 
now  practically  cleaned  up  and  out  of  the  way. 

R.  S.  P.  CHERRIES — This  was  the  big  week  in 
Chicago,  with  the  Cherry  Pie  Contest.  Your  reporter 
tried  to  visit  the  “show”  at  the  Hotel  Morrison,  but 
inclement  weather  prevented.  The  Contest  was  won 
by  a  Missouri  belle.  General  market  on  No.  10  tin 
cherries  is  around  $5.25  Michigan  factory.  No.  2  tins 
in  water  are  rather  scarce  and  command  $1.15  and  in 
some  cases  $1.20. 

CALIFORNIA  FRUITS  —  Everything  seems  to  be 
quiet  on  cling  peaches  and  not  much  going  on  in  Chi¬ 
cago.  The  market  is  still  firm  on  the  basis  of :  No,  2V^ 
standard  clings,  $1.10,  and  No.  21^4  choice  cling,  $1.20 
Coast. 

Apricots  have  been  in  small  call  of  late  with  No. 
21/2  choice  ranging  in  prices  from  $1.20  to  $1.35. 

Fruit  cocktail  and  fruit  salad  are  more  than  holding 
their  own.  Stocks  are  light  on  these. 

APPLES  AND  APPLESAUCE— Renewed  interest 
has  been  noted  and  the  market  is  more  than  sustained 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
Sellers  are  few,  especially  on  segments  with  No.  2 
fancy  85  cents  Florida  and  No.  5  $2.25  Florida^  about 
the  best, 

Texas  is  holding  firm  at  50  cents  for  No.  2  fancy 
natural  unsweetened  grapefruit  juice  with  some  asking 
even  55  cents. 

CANNED  FISH — Nothing  new  to  report  on  shrimp, 
salmon  or  tuna.  There  is  a  slightly  increased  buyihg 
demand  on  account  of  the  Lenten  season.  All  canned 
fish  prices  seem  to  have  a  firm  bottom  or  undertone. 


24 


THE  CANNING  TRADE 


February  27, 1939 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade** 

Exposition  Stirs  Business — Market  More  Optimistic  Than  In 
Months  —  Crop  Acreages  Reduced  —  Tomatoes  Firmer  —  May 
Increase  Asparagus — Apricots  Move  Well. 

San  Francisco,  Calif.,  February  23,  1939. 

Busy — San  Francisco  is  ^adually  recovering  from 
its  pre-Exposition  fiesta  and  the  formal  opening  of 
the  great  undertaking  itself,  the  Golden  Gate  Inter¬ 
national  Exposition,  celebrating  the  completion  of  the 
great  bridges  across  San  Francisco  Bay.  Already 
business  in  general  is  increasing  its  stride,  with  hotels 
filling,  streets  thronged  with  strangers  and  new  money 
pouring  into  circulation.  The  Exposition  itself  is  more 
than  living  up  to  expectations,  with  the  rare  beauty  of 
buildings  and  grounds  coming  in  for  wide  comment 
from  visitors.  Even  to  local  residents  the  horticultural 
showing  is  a  source  of  wonder,  especially  when  it  is 
considered  that  three  years  ago  the  site  was  covered 
by  the  waters  of  the  Bay.  Now  there  are  huge  gar¬ 
dens  in  full  bloom,  with  avenues  lined  by  stately  palms, 
olive  trees  and  orange  trees  laden  with  fruits.  Weather 
suggestive  of  midsummer  marked  the  fiesta  period  and 
the  opening  days  of  the  Exposition.  Now  that  these 
are  over  rain  is  desired,  the  precipitation  to  date  being 
far  below  normal. 

MARKET — Market  changes  are  few  and  far  be¬ 
tween  and  these  are  largely  in  the  nature  of  advances. 
More  optimism  is  in  evidence  than  in  many  months 
and  the  general  feeling  is  that  a  fair  year  is  ahead  for 
the  canning  industry,  providing  packs  can  be  held  down 
to  a  reasonable  size.  California  has  made  a  good  start 
toward  pack  reduction  by  cutting  down  the  acreage 
to  be  devoted  to  spinach  and  contracting  for  tomato 
acreage  is  on  a  limited  scale,  so  far.  The  real  difficul¬ 
ties,  of  course,  come  with  the  handling  of  fruit  crops, 
especially  those  grown  exclusively  for  canning  and  not 
suitable  for  other  use. 

TOMATOES  —  Interest  in  canned  tomatoes  and 
tomato  products  is  increasing,  with  standard  tomatoes 
held  a  little  firmer.  There  is  little  inclination  on  the 
part  of  the  distributing  trade,  however,  to  increase  the 
size  of  orders  although  these  may  be  put  through  a  little 
more  frequently.  Packers  of  tomato  paste  report  a 
decidedly  firmer  market  and  some  have  advanced  prices 
to  $3.75  a  case.  This  supplants  a  top  price  of  $3.50 
which  has  prevailed  in  recent  weeks.  It  is  still  pos¬ 
sible  to  make  purchases  of  this  article  at  $3.50,  but  this 
is  on  paste  that  had  been  held  at  $3.25.  Holdings  in 
first  hands  are  now  light,  with  most  of  it  controlled  by 
four  packers.  Only  a  few  months  ago  tomato  paste 
could  be  had  at  $2.80  and  a  very  large  part  of  the  pack 
was  moved  at  $3.00.  Some  brokers  are  of  the  opinion 
that  the  price  on  quality  paste  will  advance  to  $4.00 
a  case  long  before  any  of  the  1939  pack  is  available. 

ASPARAGUS — Preliminary  surveys  indicate  the 
output  of  asparagus  for  California  in  1939  will  be 
slightly  larger  than  that  of  last  year.  Canners  and 
growers  are  now  conferring  on  the  type  of  control  plan 
that  will  be  used,  if  any  is  adopted.  Last  year  the 
maximum  production  was  set  at  1,800,000  cases  and 


the  total  was  slightly  less.  Last  year’s  movement  was 
1,858,916  cases  and  the  stock  on  hand,  both  sold  and 
unsold,  was  837,925  cases  on  January  1,  1939. 

APRICOTS — Canned  apricots  are  going  into  con¬ 
sumption  at  a  rate  very  pleasing  to  the  trade.  The 
carry-over  at  the  first  of  the  year  was  less  than  half 
that  on  hand  a  year  earlier,  and  since  then  there  has 
been  a  splendid  movement.  Items  especially  difficult  to 
locate  are  No.  1  tall  choice.  No.  1  tall  standard,  buffet 
choice  and  No.  10s  in  choice,  standard,  water  and  pie. 
Some  of  the  larger  packers  are  entirely  sold  up  on  these. 

The  new  spot  prices  on  canned  fruits  of  the  Cali¬ 
fornia  Packing  Corporation  announced  some  time  ago 
became  effective  February  20.  These  included  quite 
a  few  advances  and  served  to  stimulate  buying.  These 
are  for  shipment  before  April  1.  By  this  time  it  is 
expected  that  crop  prospects  will  be  fairly  well  settled 
and  packing  plans  for  the  new  season  determined  upon. 
The  lists  of  this  concern  are  quite  badly  broken  and 
frequent  revisions  are  found  necessary.  Even  on 
peaches  and  pears  there  are  some  items  that  are  sold  up. 

• 

TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  "The  Canning  Trade** 

Statistics  of  the  Grapefruit  Packs — Shows  Heavy  Curtailment 
This  Season — ^The  Carry-Overs — Florida  and  Texas  May  Equal 
Only  Half  Last  Year’s  Outputs — Prices  Holding  Well. 

McAllen,  Texas,  February  24,  1939. 

TATISTICS — The  following  grapefruit  juice  and 
segments  statistical  information  should  be  interest¬ 
ing  to  everyone,  even  to  those  only  remotely 
associated  with  grapefruit.  Compiled  by  the  South 
Texas  Canners  Association,  comprising  90  per  cent 
membership  of  Rio  Grande  Valley  canners,  they  are 
a  vivid  and  analytical  comparison  of  the  1938-39  grape¬ 
fruit  juice  and  segment  pack  with  the  pack  of  a  like 
date,  February  11th,  of  the  preceding  year,  the 
1937-38  pack. 

The  most  interesting  feature  is  that  so  far  as  actual 
pack  totals  are  indicated,  they  closely  parallel  the 
season  of  1936-37,  when  juice  occupied  a  very  favorable 
position,  and  unsweetened  grapefruit  juice  went  to 
$1.00  per  dozen  in  late  October  of  that  year. 

But  here  are  the  actual  figures  of  comparison,  and 
you  yourselves  can  make  your  individual  summaries. 

GRAPEFRUIT  JUICE  —  Unsweetened:  Basis 
24/2’s,  through  February  11th,  of  respective  years 
1937-38  and  1938-39.  Pack  to  February  11th,  1938: 
1,813,797  cases;  pack  to  February  11th,  1939:  821,724 
cases.  Stocks  on  February  11th,  1938 :  1,381,835  cases ; 
stocks  on  February  11th,  1939 :  598,091  cases. 

GRAPEFRUIT  JUICE — Sweetened:  Basis  same  as 
above.  Pack  to  February  11,  1938:  296,266  cases; 
pack  to  February  11th,  1939:  108,141  cases.  Stocks 
on  February  11th,  1938:  155,030  cases;  stocks  on 
February  11th,  1939:  56,837  cases. 

GRAPEFRUIT  SEGMENTS— Basis  as  above.  Pack 
to  February  11th,  1938 :  94,762  cases ;  pack  to  February 
11th,  1939:  58,875  cases.  Stocks  on  February  11th, 
1938:  72,681  cases;  stocks  on  February  11th,  1939: 
58,878  cases. 
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THE  FUTURE — It  is  to  be  doubted  if  Florida  and 
Texas  combined  will  go  so  much  as  one-half  of  last 
year’s  juice  pack.  The  Texas  pack  has  already  fallen 
1,200,000  cases  behind  last  season’s  juice  pack,  basis 
24/2’s,  and  packers  who  go  strong  beyond  March  30th, 
in  this  section  are  few,  if  any.  In  any  normal  season 
March  15th  is  a  good  deadline.  Some  may  still  point 
to  the  huge  crop,  but  as  this  writer  has  before  stated, 
that  is  a  huge  crop  of  fresh  fruit,  and  not  canned 
grapefruit  juice  or  segments.  This  crop  is  still  like  a 
lake  of  torrential  waters  behind  a  bursting  dam,  but 
if  it  breaks,  it  will  not  overflow  into  cans,  but  will  be 
a  fresh  proposition,  and  handle  1  accordingly. 

THE  PRICE — No.  2  unsweetened  juice  is  being 
quoted  at  52^/2  cents  low,  55  cents  high;  46  ounce 
juice  unsweetened  has  been  quoted  at  $1.25,  but  packers 
prefer  a  higher  figure  of  around  $1.30.  Sections  are 
still  being  quoted  at  80  cents  to  82V^  cents. 

Most  of  the  packers  are  living  up  to  contracts  for 
471/2  cents  to  50  cents  juice,  and  while  that  may  throw 
quotations  seemingly  a  bit  out  of  line,  there  is  a  good 
tone  to  the  market  considering  the  hang-over  of  past 
distressing  conditions.  But  for  the  most  part,  canners 
feel  they  at  least  have  control  of  the  situation. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Weather  Halts  Shrimping  and  Canning — Dark  Prospects  For 
Canned  Shrimp  Supply — Busy  On  Oysters — Season’s  End  In 
Sight — ^The  Lenten  Season  and  What  It  Is — Boosts  Canned 
Fish  Consumption. 

Mobile,  Alabama,  February  24,  1939. 

SHRIMP — Fresh,  raw  headless  shrimp  were  at  a 
premium  this  past  week  in  this  section,  because 
very  few  were  caught. 

Strong  winds  have  been  blowing  from  the  southeast, 
which  made  the  waters  of  the  gulf  and  bay  very  rough, 
and  shrimp  boats  could  not  work.  The  same  kind  of 
weather  is  prevailing  this  week  and  a  big  scarcity  of 
fresh  shrimp  and  all  kinds  of  fresh  sea  foods  is  the 
result.  No  canning  of  shrimp  is  going  on  and  it  looks 
like  all  the  shrimp  that  are  going  to  be  canned  until 
next  Fall  are  already  in  the  cans.  The  Spring  shrimp 
pack  is  usually  a  failure  and  it  is  doubtful  if  the  fac¬ 
tories  will  even  attempt  to  can  any. 

The  price  of  canned  shrimp  is  $1.05  per  dozen  for 
small;  $1.10  for  medium  and  $1.15  for  large,  f.  o.  b. 
factory. 

OYSTERS — The  canning  of  oysters  is  still  going  on 
and  will  continue  as  long  as  the  weather  stays  cold  and 
the  oysters  are  suitable. 

Oysters  do  not  keep  long  out  of  water  when  the 
weather  is  hot,  therefore,  no  canning  is  done  when  the 
weather  gets  hot. 

Then  too,  in  another  three  or  four  weeks,  oysters 
will  be  spawning  and  they  will  not  be  suitable  for 
canning,  hence  it  will  be  seen  that  oysters  are  only 
canned  when  they  are  in  their  best  condition — ^healthy 
and  plump. 


Mardi  Gras  festivities  have  interfered  with  the  pro¬ 
duction  of  oysters  to  some  extent,  as  some  of  the  boats 
have  laid  up  to  celebrate  the  carnival.  The  price  of 
canned  oysters  is  90  cents  per  dozen  for  5  ounce  and 
$1.80  for  ten  ounce,  f.  o.  b.  factory. 

LENT — We  are  now  in  Lent,  which  is  forty  days 
set  aside  by  the  Catholic  Church  each  year  as  a  time  of 
penance,  devoted  to  fast,  abstience,  prayer  and 
refraining  from  amusements. 

Every  Wednesday  and  Friday  of  Lent  is  a  day  of 
abstinence,  on  which  days  the  Catholics  are  enjoined 
from  eating  fiesh  meat,  such  as  beef,  veal,  pork,  lamb, 
mutton  and  poultry,  hence,  only  sea  food,  eggs,  vege¬ 
tables  and  fruits  are  served  on  the  table.  On  the  other 
days  of  the  week,  the  use  of  flesh  meat  is  permitted  at 
only  one  meal. 

For  this  reason.  Lent  never  fails  to  boost  the  sale  of 
sea  foods  in  communities  where  there  are  Catholics. 

Lent  runs  from  Ash  Wednesday  to  Easter  Sunday 
and  this  year  runs  from  February  22  to  April  9th. 

Easter  being  one  of  the  movable  feasts  of  the  Catho¬ 
lic  Church,  Lent  does  not  always  start  and  end  on  the 
same  day  or  the  same  month.  Some  years,  it  is  one  or 
two  weeks  earlier  or  later  than  others. 

The  term  “Fast  Days”  are  generally  used  by  the 
laymen  to  denote  “Abstinence”  days,  but  the  Catholic 
Church  makes  a  distinction  between  fast  days  and  days 
of  abstinence,  in  that  all  week  days  in  Lent  are  fast 
days,  but  only  Wednesdays  and  Fridays  are  days  of 
abstinence.  On  fast  days,  the  Church  prescribes  that 
the  consumption  of  food  be  cut  down  as  a  sacrifice, 
whether  it  be  flesh  meat  sea  foods,  vegetable  or  fruit. 

It  is  interesting  to  note  that  nearly  every  year  the 
production  of  sea  foods  is  at  a  low  ebb  during  Lent, 
and  this  is  invariably  caused  by  adverse  weather  con¬ 
dition  at  this  season  of  the  year;  therefore,  the  con¬ 
sumption  of  canned  sea  foods  is  probably  greater 
during  Lent  than  at  any  other  time. 


All  the  latest  data 

FORMULAE  —  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  6th  edition  oF 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
20  S.  Gay  Street 
Baltimore,  Md. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 
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EQUIPMENT 
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PRICE  BUREAU 

Please  Let  Your  Reports  Come  In 


Maryland,  (W.  S.)  February  17th: 

Our  sales  this  week:  700  cases  No.  21/2  standard 

tomatoes  at  90c  per  doz.,  f.  o.  b.  factory.  Also  500 

cases  No.  2s  at  621/2  per  doz. 

Maryland,  (W.  S.)  February  21st: 

Our  sales  this  week  to  date: 

1125  cases  No.  2s  standard  tomatoes  at  62i/4c  doz. 

475  cases  No.  2i/^s  standard  tomatoes  at  90c  doz. 

75  cases  No.  3s  standard  tomatoes  at  95c  doz. 

125  cases  No.  10s  standard  tomatoes  at  $3  doz. 
Pennsylvania,  (S.)  February  21st: 

Sales  made  this  week: 

No.  2  extra  standard  cut  wax  beans  at  72^^  doz. 

No.  2  fancy  whole  wax  beans  at  $1  doz. 

No.  2  extra  standard  H.  P.  tomatoes  at  721/2C  doz. 

No.  2  selected  H.  P.  tomatoes  at  80c  doz. 

No.  2  extra  standard  cut  green  beans  at  65c  doz. 

All  f.  o.  b.  factory. 

Michigan,  February  20th: 

We  are  reporting  last  week’s  business  (cherries)  as 

follows : 

No.  2s  (8,495  cases)  sold  at  $1.15  f.  o.  b.  factory. 

No.  10s  (1,490  cases)  sold  at  $5.25  f.  o.  b.  factory. 

THE  CORN  CANNERS  SERVICE  BUREAU 

P  to  the  time  of  going  to  press  we  are  without  a 
detailed  report  on  this  important  movement,  but 
we  take  this  from  The  New  York  Journal  of 
Commerce  of  February  23rd : 

At  a  series  of  meetings  held  here  and  attended  by  representa¬ 
tives  of  the  corn  canning  industry,  the  can  companies,  the 
machinery  and  supply  companies  and  the  financial  interests 
connected  with  the  corn  canning  business,  the  Corn  Canners 
Service  Bureau  was  organized.  This  bureau  is  the  result  of  a 
determination  on  the  part  of  all  the  people  mentioned  above  to 
do  something  about  the  present  situation  of  canned  corn.  There 
is  to  be  no  attempt  to  fix  prices  on  present  or  future  stocks  of 
corn,  nor  is  the  idea  to  force  the  present  heavy  surplus  on  the 
market.  Rather,  this  is  a  long-range  plan  emerging  as  the 
result  of  long  and  careful  consideration  of  the  problems  facing 
the  industry,  and  is  aimed  at  helping  to  control  packs  and  acre¬ 
age  next  year  and  in  future  years  so  that  the  present  situation 
will  be  avoided  in  seasons  to  come. 

Merchandising  Committees  Named 

The  canners’  associations  of  the  various  States  have  elected 
merchandising  committees  for  their  States,  and  in  addition  have 
elected  a  representative  to  represent  that  State  on  the  central 
committee.  The  various  allied  industries  also  have  representa¬ 
tives  on  this  central  committee.  The  members  of  the  committee 
are:  J.  L.  Albright,  Wisconsin;  John  Baxter,  Maine;  F.  E. 
Brewer,  lowa-Nebraska ;  C.  H.  Chitham,  Illinois;  W.  A.  Mis- 
kimen  and  A.  E.  Coddington,  Indiana;  C.  J.  Meister,  Minnesota; 
J.  M.  Shriver  and  G.  F.  Thomas,  Tri-States  and  Pennsylvania; 
Stuart  K.  Farrar,  New  York;  J.  I.  Smith,  Jr.,  Ohio;  Sherlock 
McKewen,  Carl  J.  Gordon,  and  J.  H.  Hamilton,  canning  ma¬ 
chinery  and  supplies  industries;  John  C.  McGowan  and  H.  L. 
Hilkene,  financial  interests.  Officers  elected  were  J.  I.  Smith, 
Jr.,  chairman;  John  Baxter,  vice  chairman,  and  F.  E.  Baxter, 
vice  chairman.  The  bureau  will  have  Chicago  as  its  head- 


However  in  some  instances  we  allowed  25c  per  dozen 
on  10s  on  quantity,  and  5c  advertising  allowance 
to  some  buyers  in  the  southwest  area,  chiefly 
Kansas  City  territory,  where  prices  of  $4.50  and 
$4.75  were  offered  by  Colorado  and  Utah,  as  well 
as  some  Michigan  canners. 

Wisconsin,  February  15th: 

We  have  shipped  this  week  canned  peas  as  follows: 

1,000  24/ 2s,  Alaskas,  strictly  fancy.  No.  2  sieve, 
f.  o.  b.  factory,  at  $1.20. 

1,000  24/2s,  Alaskas,  fancy-minus.  No.  2  sieve, 
f.  o.  b.  factory,  at  $1.04. 

100  24/2s,  Alaskas,  extra  standard.  No.  4  sieve, 
f.  o.  b.  factory,  at  66c. 

50  24/2s,  sweets,  fancy.  No.  3  sieve,  f.  o.  b.  factory, 
at  $1. 

Texas,  February  18th: 

Sales  February  1st  to  15th : 

7  cases  No.  300  spiced  pinto  beans  at  75c  doz. 

131/2  cases  No.  2  “Texas  Fancy”  spinach  at  85c  doz. 

10  cases  No.  2  fresh  blackeye  peas  at  $1  doz. 

All  of  the  above  were  sold  directly  to  independent 
retail  grocers,  delivered.  To  a  local  chain,  with 
33  stores,  less  2  per  cent  10  days  cash  allowance: 

52  cases  No.  300  fresh  blackeye  peas  at  77l^c  doz. 


quarters.  Funds  for  this  undertaking  are  to  be  raised  by  a  levy 
of  1-lOc  per  case  on  inventory  as  of  January  1,  1939,  to  be 
paid  in  at  once  by  the  various  canners. 

Bureau  Is  Clearing  House 

The  bureau  will  act  as  a  clearing  house  for  information  as 
to  statistics  and  information  as  to  the  proper  acreage  figures, 
etc.  The  bureau  will  make  it  its  business  to  figure  the  proper 
pack  for  next  year  in  order  to  absorb  the  carryover  in  an  orderly 
manner  so  that  it  will  not  be  necessary  to  force  the  present 
stocks  on  the  market  and  take  more  losses  in  addition  to  those 
already  suffered.  It  is  emphasized  by  those  associated  with  this 
movement  that  there  is  to  be  no  forcing  of  anyone  to  do  any¬ 
thing,  but  that  the  movement  is  based  on  the  mutual  co-opera¬ 
tion  of  all  those  connected  with  it.  They  feel  that  the  program 
is  sound  enough  and  logical  enough  to  enlist  the  whole-hearted 
support  of  the  corn  canning  industry  as  a  whole,  and  the  recep¬ 
tion  of  the  plan  to  date  has  proved  their  belief  to  be  correct. 
The  bureau  will  collect  through  the  State  committees  informa¬ 
tion  as  to  carryovers  and  normal  packs,  etc.,  then  will  figure 
the  proper  acreages,  based  on  the  very  best  production  figures 
for  the  various  types  of  seed,  and  then  will  distribute  this  infor¬ 
mation  through  the  State  committees.  Information  submitted 
to  the  committee  will,  of  course,  be  strictly  confidential,  and 
will  be  used  only  in  making  up  consolidated  reports.  A  secre¬ 
tary  will  be  selected  from  several  men  now  under  consideration 
and  he  will  have  active  charge  of  the  Chicago  office,  and  the 
organization  and  dissemination  of  the  material  received. 

Result-  of  Long,  Careful  Study 

The  program  has  been  adopted  after  long  and  careful  study 
of  the  situation  as  it  stands  today  and  of  the  other  attempts 
to  solve  similar  problems  in  other  industries,  such  as  the  Cali¬ 
fornia  Peach  Control  Board  and  the  Pea  Canners’  Co-operative. 
The  corn  canners  feel  that  they  have  taken  a  long  step  in  the 
right  direction  and  the  food  industry  as  a  whole  concurs  with 
them  in  this  feeling,  and  will  watch  closely  this  attempt  to 
solve  the  constantly  recurring  problem  of  what  to  do  about 
overproduction. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continued 


Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  . 

Large,  No.  2%^ . ....... 

Medium,  No.  2^ . . . 

Green  Mam.,  No.  2  ro.  cans . 

Medium.  No.  1  tall . .  . 

Large,  No.  2 . .  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . . 

Small,  No.  1  sq . . — .. — 

Green  Tips,  60/80,  2s .  1.85 

Green  Tips,  40/60,  2s.. .  2.00 

Green  Cuts  and  Tips,  28 . 

Green  Cuts  and  Tips,  lOs..........  7.25 

Green  Cuts,  2s .  1.06 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2  .86 

No.  10  . . 

Ex.  Std.  Cut  Green,  No.  2 . 

No.  10  . . 

Std.  Cut  Green,  No.  2.............. 

No.  10  . . . . 

Fancy  Whole  Green,  No.  2.... 

No.  10  _ 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10  . 

Fancy  Cut  Wax,  No.  2............ 

No.  10  . — 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . 

Fancy  Whole  Wax,  No.  2...... 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2.... 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney.  Std.,  No.  2 . 

No.  10  . . . 


Eastern 
Low  High 


2.10 

2.50 


LIMA  BEANS 


No.  2  Fresh  White.. 
No.  10  . 


BEETS 

Whole,  No.  2 . . 

No.  2%  . — . - 

No.  10  .  2.95 


Std.  Cut,  No.  2 . — 

No.  2%  _ _ 

No.  10  _ _ — 

Fancy  Cut,  No.  2 . . . . 

No.  2%  _ 

No.  10  . . . 

Std.  Sliced,  No.  2 _ 

No.  2%  - - 

No.  10  _ _ _ 

Fancy  Sliced,  No.  2 . 


.67% 

.76 

2.66 

.65 

.85 

3.26 

.76 

.90 

3.00 

.76 


20 

60 

62% 

86 

70 


No.  10  . .  3.26 


CARROTS 

Std.  Sliced,  No.  2 . 

Na  10  . . . . 

Std.  Diced,  No.  2 . 

No.  10  . . . 

PEAS  AND  CARROTS 

Std.  No.  2 . . 

Fancy  No.  2 . 


.72% 

3.00 

.67% 

2.90 


Central 
Low  High 


2.60  2.60 


West  Coast 
Low  High 


2.46 

2.60 

2.46 

2.40 


2.65 

2.60 

2.60 

2.60 


2.10 

2.30 

1.66 


2.16 

2.36 

1.76 


2.36 

2.40 

2.16 

2.20 

2.00 


2.60 

2.46 

2.26 

2.26 

2.40 


.62% 

.75 

.67% 

.80 

3.00 

3.00 

.55 

.60 

.62% 

.70 

2.55 

2.76 

3.25 

3.35 

.95 

1.20 

1.16 

1.40 

4.50 

6.50 

4.75 

.80 

1.10 

4.00 

4.76 

.80 

.96 

.90 

.95 

4.00 

4.76 

4.60 

6.00 

.70 

.76 

.80 

.90 

3.36 

4.16 

4.00 

4.60 

.65 

.70 

.70 

.75 

2.75 

3.60 

1.00 

1.20 

1.06 

1.20 

4.76 

1.00 

1.16 

.60 

.67% 

.66 

2.70 

2.65 

3.26 

.90 

.90 

3.25 

.66 


1.35 

1.60 

6.00 

.70 


.56  .66 


1.10 

6.00 

.90 


1.20 

i"oo 


.75 

3.25 

1.25 
4.86 
1.20 

6.25 


.80 

3.60 

1.76 

6.25 

1.20 

6.26 


Elastem 
Low  High 


Central 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 _ _ 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . . 

Std.  No.  2 _ 

No.  10  _ 

White,  Ex.  Std.  No.  2..„_......... 

No.  10 
Std.  No.  2.„ 

No.  10  . . 

Shoepeg,  Fancy  No.  2...... _ 

No.  10  _ 

Ex.  Std.  No.  2...,>......_...... 

No.  10 _ 

Std.  No.  2 _ 

CORN — Creamstyle 
Yellow,  Fancy  No.  2....„......„ 

No.  10  . 

Elx.  Std.  No.  2.... _ ........ 

No,  10  _ 

Std.  No.  2 _ 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . . 

Elx.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . . . 

HOMINY 

Std.  Split,  No.  1,  Tall . . 

No.  2% 


77% 

.87% 

60 

5.00 

70 

.83% 

70 

65 

.76 

60 

.62% 

80 

"r87% 

00 

6.00 

72% 

.76 

62% 

.70 

76 

.87% 

.90 

4.50 


.95 

5.60 


3.76 

.70 


4.25 

.77% 

4.25 


.71  .87% 

4.12%  4.25 
.62%  .75 

3.36  . 

.57%  .62% 

3.05  . 


.76  .95 

4.25  5.00 

.65  .70 

3.60  4.00 

.60  . 

3.60  _ 

.80  .95 

"66  '"to 

3.25  4.00 

.60  .66 

3.25  3.40 


No.  10  . . 

_  2.00 

MIXED  VEGETABLES 

. . 76 

No.  10  _ 

. .  4.00 

Std.,  No.  2 . . 

. 60 

No.  10  . 

.  3.00 

.60 

2.00 


.65 

2.36 


.86 

4.60 

.75 

4.00 


PEAS 


1.26 

1.67% 

1.36 

1.50 

1.60 

No. 

7.00 

7.60 

No. 

1.16 

1.26 

1.30 

Na 

1.16 

1.16 

1.16 

1.30 

1.25 

1.26 

No. 

5.26 

6.00 

No. 

.72% 

.97% 

.96 

.90 

.90 

No. 

4.60 

4.87% 

3.76 

4.00 

No. 

.70 

.80 

.72% 

.80 

.90 

.96 

No. 

3.76 

4.25 

No. 

.67% 

.60 

.65 

— 

No. 

Na  10  Elx.  Std.  Alaskas,  Is.. 
No.  10  Ex.  Std.  Alaskas,  28..... 
No.  10  Ex.  Std.  Alaskas,  Ss... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  Ss. . . 

No.  2  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  68.... . 

No.  10  Std.  Alaskas,  Is............. 

No.  10  Std.  Alaskas,  2s..„..„.._. 

No.  10  Std.  Alaskas,  8s. . 

Na  10  Std.  Alaskas,  48............ 

No.  10  Std.  Alaskas,  Ss....^....... 

No.  2  Ungraded . . 

Soaked,  28  . . — . . . 

lOs  . . . 

Blackeye,  2s.  Soaked . 

lOs  . . 

PUMPKIN 


6.00 

4.00 

.76 

.70 

.65 


6.26 


6.00 

4.00 

3.76 

3.10 


.70 

.65 


4.60 
3.76 

3.60 


6.26 

6.60 

4.00 

.80 

.70 

.65 

.66 

"Oo 

3.76 

3.25 


West  Coast 
Low  High 


6.60 

6.60 

1.00 

.77% 

.70 

.66 


4.50 

4i)0 


.65 

.42% 

2.25 

.67% 

2.70 


2.60 

3.00 

No.  2%  _  _ 

.85 

.90 

No.  8  _ _ 

.90 

1.10 

No.  10  . — 

3.76 

.80 

.60 

.76 

3.35 

.96 

SAUER  KRAUT 

3.60 

3.00 

3.26 

3.60 

No^  '2%  _  — 

Na  8  T. _  _ 

4.25 
.76 

3.25 

No.  10  . — 

SPINACH 

.62% 

2.75 

.66 

3.00 

.65 

.70 

^No!  2%"!'.r.!!"’"— !  Z‘Z.-Z 

Nn.  in  . 

SUCCOTASH 

.80 

std.  No.  2,  6r.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  E^.  Limas. 

1.10 

1.06 

1.20 

....... 

Triple.  No.  2 . . . 

.60 

.66 


.86 


.60  .60 

2.60  . 

.  .66  _ 

.80  . . 

1.00  . 

si'ei) 

.66  _ 

.66  _ 


1.86  2.26 


2.60  2.86 


.75 

.96 

3.26 

.76 

.90 

.96 


.77% 

1.00 

3.36 

.86 

1.10 


.66 

.85 

3.00 


.70 

.96 

3.26 


1.10 


2  Fancy  Sweets,  2s . 

1.12% 

1.26 

1.16 

1.35 

1.10 

1.40 

2  Fancy  Sweets,  38..........„ 

1.00 

1.10 

1.00 

1.20 

1.00 

1.30 

2  Fancy  Sweets,  48........ _ 

.92% 

.95 

.95 

1.25 

1.00 

1.20 

2  Fancy  Sweets,  68 . 

.90 

.95 

.90 

1.16 

1.06 

1.10 

2  Ehc.  Std.  Sweets,  2a....„.... 

.92% 

.90 

1.26 

1.16 

1.20 

2  Ex.  Std.  Sweets,  88 . 

.87% 

.90 

.80 

1.10 

.96 

1.16 

2  Ex.  Std.  Sweets,  4s . 

.82% 

.85 

.76 

1.10 

.90 

1.10 

2  Ex.  Std.  Sweets,  Ss... . 

.77% 

.82% 

.77%  1.00 

1.00 

1.06 

2  Std.  Sweets,  2s................ 

.86 

1.00 

2  Std.  Sweets,  88.... . 

.90 

.80 

.96 

i.iiii 

1.16 

2  Std.  Sweets,  48....„_..„ _ 

.85 

,77%  1.00 

.80 

1.10 

2  Std.  Sweets,  68 . 

.67% 

.70 

.80 

.76 

.95 

10  Std.  Sweets,  2s..... . 

6.00 

6.76 

10  Std.  Sweets,  88 . 

6.00 

6.26 

4,76 

6.00 

10  Std.  Sweets,  4s _ _ 

4.26 

4.76 

4.60 

4.75 

10  Std.  Sweets,  68 . . 

4.26 

3.60 

4.76 

4.26 

4.60 

2  Fey.  Alaska,  Is . . 

1.30 

1.20 

1.40  i  • 

1.40 

1.60 

2  Fey.  Alaska,  28................ 

1.25 

1.60 

1.10 

1.30 

1.46 

2  Fey.  Alaskas,  3s...._...„..„ 

1.00 

1.10 

1.20 

1.30 

2  Ex.  Std.  Alaskas.  1b....« 

1.15 

1.06 

1.26 

1.26 

1.30 

2  Ebc.  Std.  Alaskas,  28.».. 

.85 

.85 

1.10 

1.20 

1.30 

2  Ex.  Std.  Alaskas,  88....„ 

.77% 

.80 

.80 

1.10 

1.20 

2  Ex.  Std.  Alaskas,  4s...._ 

.72% 

.86 

.76 

.90 

.96 

1.10 

2  Ehc.  Std.  Alaskas,  58...... 

1.00 

1.06 

.90 

1.00 

.85 

.90 

.80 

.90 

L60 

4.75 

4.26 

4.60 

4.00 

4.60 

.90 

.95 

.67% 

.60 

3.60 

— 

.65 

.70 

.80 

.86 

Slio 

2!60 

.62% 

.66 

.76 

.80 

Sleo 

.86 

1.00 

1.00 

1.36 

3.40 

4.30 

III 
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Eastern 
Low  High 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 67%  .70 

No.  2%  . 82%  .87% 

No.  3  . 

No.  10  .  2.76  3.00 

Fey.,  No.  2  Syrup  Pack . 76  . 

No.  2%  . 97%  1.10 

No.  3  . 

No.  10  .  3.26  3.60 

TOMATOES 

Fancy,  No.  2 . 90  . 

No.  2%  .  1-20  . 

No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1 . 


Central 
Low  Hish 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


.76 

1.00 


1.06  1.10 
1.26  1.36 


No.  3 


Std.,  No.  1.. 


No.  3 


TOMATO  PUREE 

Std..  No.  1.  Who.  St.  1.04 . 

No.  10  . 


TOMATO  JUICE 

No.  1  . 

No.  303 . 


TURNIP  GREENS 
No.  2  . 


Canned  Fruits 


APPLES 


No.  10.  water . . 

No.  10,  standard  heavy  pack.. 
No.  10.  fancy  heavy  pack . 


APPLE  SAUCE 
No.  2  Fancy............ 

No.  10  _ 

No.  2  Std . 

No.  10  . 


2.36 

2.66 

2.85 


.70 

3.00 

.60 

2.76 


2.90 

3.25 


.80 

3.26 


.70 

3.36 


APRICOTS 

No.  2%.  Fancy—. - ..... 

No.  2%,  Choice..... . . 

No.  2%,  Std - 

GRAPEFRUIT  SECTIONS 

8  oz.  . 

No.  2  . — . 

No.  6  . . . 


Florida 


GRAPEFRUIT  JUICE 

8  oz . 

No.  1  - 

No.  800  . - 

No.  2  . 

No.  6  . . 


.80  .82% 


.62%  .66 


PEARS 

Keifer,  Std..  No.  2% - 

No.  10  - 

Choice,  No.  2%..-.. . - 

No.  10  _ _ _ 

Bartlett,  Fancy.  No.  2%.. 

Choice,  No.  2% . 

Std..  No.  2% . . 

No.  10,  Water.... - 

No.  10,  Syrup — — 
No.  10  Pie,  S.  P . . 


1.36  1.36 


PEACHES 

Fey.,  Y.  C..  No.  2% - 

Choice.  No.  2% - 

Std.,  No.  2% - A. 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 
Seconds,  Yel.,  No.  2%— 

No.  10,  Fancy . . 

PeeW,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy.  No.  2.. 

No.  2%  _ 

Std.,  No.  2 . — 

No.  2%  - - - 

Sliced,  Standard,  No.  10....-....- 

Shredded,  Syrup,  No.  10 . 

Crushed,  'Eix.  Std.,  No.  10......... 

PINEAPPLE  JUICE 

Buffet  . - 

No.  211  . . 

No.  2  . . 

No.  2%  . . 

46  oz . —...... _ 

No.  10  _ _ — 


1.20  1.20 

1.60  1.60 


Solid  Pack 
.92%  .95 
1.26  1.27% 


.45 

.47% 

.75 

.67%  .80 

.67% 

.80 

.90  1.25 

.96 

1.10 

.97%  - - 

3.25  3.60 

3.00 

3.50 

3.10 

With  puree 

.38  .42% 

.40 

.42% 

.60 

.62% 

.61  .67% 

.66 

.67% 

.66 

.66 

.86  .92% 

.86 

.90 

.80 

.82% 

.95  1.00 

.97% 

2.80  3.10 

2.70 

3.00 

2.76 

2.80 

.40  . 

.40 

3.00  . 

3.00 

3.60 

3.00 

3.26 

.37%  . 

.36 

.40 

.62%  . 

2.76  . 

2.50 

2.76 

2.76 

2.80 

.40  .46 

.40 

.60 

.65 

.60 

.75  . 

2.75  3.00 

3.00 

3.25 

2.76 

2.86 

.75  . 

.66 

.67% 

.90  . 

.85 

.90 

3.36  3.76 

2.90 

3.00 

2.90  3.00 

3.16  3.26* 


1.66  1.70 

1.36  1.40 

1.20  1.26 

California 


1.66 

1.90 

1.70 

1.55 

1.37% 

1.45 

3.26 

3.60 

4.6() 

6.86 

6.60 

5.76 

. 

3.26 

3.60 

1.40 

1.46 

1.20 

1.35 

1.10 

1.20 

.77% 

.80 

1.00 

1.10 

4.30 

4.76 

4.00 

4.35 

1.60 

1.80 

. 

1.40 

. 

1.66 

. 

5.86 

6.10 

r. 


1.06 

1.60 

2.40 

6.00 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . 

No.  2,  Preserved . 

No.  2,  Syrup . 


BLUEBERRIES 

No.  2  _ 

No,  10  _ _ 


™  1.35 

—  4.86 


1.46 

6.76 


2.06 

7.26 


1.10 

sieii 


2.20 

7.40 


1.16 

4"'i5 


CHERRIES 

Std.,  Red,  Water,  No.  2 . -  1.07%  UO 

Std.,  White,  Syrup,  No.  2-—..-  . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 . -  1.10  1.20 

Red  Sour  Pitted,  No.  10....—..  6.36  5.50 

R.  A.  Fey.,  No.  2% . .  . 

Choice,  No.  2% . -  . 

Std.,  No.  2% . .  . .  . 

GOOSEBERRIES 

Std.,  No.  2 _  _ 

No.  10  . . 

RASPBERRIES 

Black,  Water,  No.  2—. . —  . 

No.  10  . —  7.26  7.60 

Red,  Water,  No.  2 . .  . 

No.  10  . —  7.26  7.60 

Black,  Syrup,  No.  2 . 1.76  . 

Red,  Syrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . . .  . 

No.  2  - -  - 

Pres.,  No.  1 . — — . 

No.  2  . - . 

Std.,  Water,  No.  10 . .  . 


1.46  1.60 

6.60  6.00 


1.15  1.20 

6.26  6.50 

1.46  1.60 

6.00  . 

6.00 

1.40  1.60 


1.35 

6.00 

2.10 

1.90 

1.80 


2.16 

2.16 

1.86 


.  1.60 

-  1.66 

_  7.00 

_  1.66 

.  7.00 

.  2.10 

.  2.10 

6.26  LOO 


Canned  Fish 


HERRING  ROE 

10  oz.  — — — 

No.  2,  19  oz. . 

No.  2,  17  os _ 


LOBSTER 
Flats,  1  lb... 

lb . 

lb . 


.70 

1.26 

1.12% 


OYSTERS 


Std.,  4  oz. _ - 

6  oz.  ....— 

8  oz.  . 

10  oz . 

Selects,  6  oz. 

SALMON 


6.60 

6.60 

3.26 

3.26 

3.00 

1.96 

1.96 

Sou 

.96 

1.05 

1.00 

.90 

1.80 

2.10 

1.90 

2.20 

1.80 

Northwest  Selects 


Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . — 

No.  %  . . 

Pink.  Tall.  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . — 

No.  % 

Chums,  Tall,  No.  1.. 
Medium,  Red,  Tail.... 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium- 
No.  1,  Large. . 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key _ 

%  Oil.  Keyless _ 

%  Oil,  Tomato,  Carton — — 

%  Oil,  Carton . — — 

%  Mustard,  Keyless . — .... 

Calif.  Oval  No.  1,  24’s _ 

Calif.  Oval  No.  1,  48's _ 


6.45 

4.00 


6.00 

4.25 


1.16 

1.60 


1.26 

1.76 


1.90 

1.60 

1.60 


1.26 

1.06 

.76 

1.'76 

.95 

1.60 


1.95 

1.60 

1.80 

2.26 

1.30 

1.06 


1.86 

.95 

1.75 


Southern 

1.10  . 

1.16  . 

1.20  . 


5.00 

3.80 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s _ 

Fey.,  Yel.,  Is,  48’s.. 


Light  Meat,  Is.. 

g: 


1.70 

3.26 


1.70 

3.30 


10.00  11.00 
6.76  6.30 

3.90  4.20 

10.00  10.60 
6.26  6.60 
3.65  3.86 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES.  CORN  SHAKERS. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mau. 

ADJUSTERS  lor  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

AGITATORS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BASKETS,  Picking. 

Pianters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BEAN  SNIPPER,  Green  String. 

ChishoIm>Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formuia,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS.  Oil.  Gas.  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 
Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City- 
Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  -Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  Uiiited  Co.,  Westminster,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAHS.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  ni. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  lor  Food  (not  hemstfcaUr 
sealed). 

American  Can  Co.,  New  York  Ci^. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chwman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  U. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
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INSURANCE,  Caiman. 

Canners'  Exchange,  Lansing  B.  Vf&iaat,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  lacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Ck).,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md.  . 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type.  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholip-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  lUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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THE  CANN  INC  TRADE 


■CAN  STOP 


'‘‘‘••■••I. 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

V  MAIN  OFFICE 

BALTIMORE  MD.  ^ 


WEIRTON.W.VA 


AYARS  New  Perfection 

PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMEN'n 

LIQUID  I 
ADJUSTMENT 


-REVOLVING  HOPPER 


STEAM  COIL 


[CHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


You’ve  got  to  go  exploring  DEEP  DOWN  among 
the  FACTS  ...  for  the  SERVICE  features  that 
prove  the  MODERN  Can  Supply!  ir  Explore 
"NATIONAL”. .  .  where  machine-made  Cans  are 
just  an  incidental  in  the  elaborate  system  of  per¬ 
sonalized  technical  resources,  traffic  arrangements, 
mechanical  support  and  response  to  the  daily  PACK! 


NATIONAL  CAN  CORPORATION 


ixicuTivt  orricts 

SaUiOlbAMaadPUnts  •  NEW  YORK  CITY  • 


NEW  YORK  CITY 

BOSTON  •  DtmOlT  • 


